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BBenenue

B COBpEeMEHHBIX NONUTUYECKUX YCIOBHUSAX KAXKIBIM SKOHOMHCT JOJKEH
OpPUEHTHUPOBATHCA B M3MEHECHUSX MHUPOBOM CHUTyallud, PAcCMAaTPUBAaThb M PELIATh
dbyHIaMEHTaIbHbIE U OCTphIE MPOOJIEeMbl MUPOBOM SKOHOMHUKH M DKOHOMHUUYECKOTO
pPa3BUTHS Ha MEXIYHApOJHOM YpOBHE. ITO JiejlaeT HEOOXOJWMBIM BIIAJICHUE
AHTJIMICKUM SI3BIKOM Ha Mpo(ecCuoHaIbHOM YPOBHE.

Kaxmas Tema conepX uT TEKCT, CHAOXEHHBIM clloBapeM, MO KOHKPETHOU
AKOHOMUYECKON mpobaeMe. TekcThl MpeamnosiararoT u3ydarollee 4TeHUEe, KOTOPOoe
IpeayCMaTPUBAET MOJHOE MOHMMAHWE YUTAEMOTO, MO CIEAYIOUIMM TEMam: CHpoc,
MPEIJIOKEHNE U PHIHOK, BIUSHHUE IIEHBI M JOXO0Ja Ha KOJHMYECTBO CIpoca, (pOpMbl
opraHuzainuu Ou3Heca, pOoJib MPABUTEILCTBA W JAp. B cTarbax aHamu3UpyrOTCs
MOBEJICHUE W MOTHBBI TIOTpPEOUTENE U TPONABIIOB Ha pPBIHKE, CTPYKTypa
OpraHu3aIuy pa3IuyHbIX (OPM COOCTBEHHOCTH, UX MPEUMYIIIECTBA U HEIOCTATKHU.

Kaxnas Tema BKJIIOUAET aHalWM3 MEXKIYHAPOIHBIX CJIOB, MPEAOCTAaBISECT
aKTUBHBIN CJIOBaph MO TEKCTy. PaboTe HaJ TEKCTOM MPEAIIECTBYIOT:

1. nexcuueckue ynpakHeHUsI :

a) Ha MIOHMMAaHKE U YCBOCHUE CIECIIUATILHON TEPMUHOJIOTHY;

0) Ha 3alIOMHHAHNE HOBBIX CJIOB M CJIOBOCOYETAHMI;

B) yIpaKHEHHs TIOMOTAIOIIKE CTYACHTaM B BOCIPUSATHH U MEPEBOJIE HanboJee
CJIOJKHBIX YacTel TEKCTa.

2. TpaMMaTHUYeCKUW paslesl, KOTOPBIA BKJIIOUAECT KpaTKoe OOBSCHECHHE
rpaMMaTHYECKUX SIBICHUH, BCTPEUYAIONIMXCA B TEKCTE€ YPOKa, W YNPKHEHUS Ha
Ka)kKJ0€ 13 HUX.

['pammaTtuyeckuii pazuen mpecieayeT CIeaYOINE EIIH:

1) nate cTyaeHTaM BO3MOXXHOCTBH IOBTOPUTH M OTPa0OTaTh B YNPAKHEHHUAX
rpaMMaTHYECKUE ABJICHUSI, KOTOPHIE BCTPETATCS UM MPU YTCHUU TEKCTA;

2) CHATH TPYAHOCTH BOCIIPUSATHS MPU YTCHUH;

3) CHATH TPYAHOCTH M TOMOYb B (POPMYJIHUPOBAHUM TPEIJIOKCHUN TPHU
MepeBOJIC TEKCTA.

[IpakTikyM MOXeT OBITH PEKOMEHJOBAH CTYJICHTaM H IPENoaBaTelIsIM

BBICIIMX M CPEIHHX YYEOHBIX 3aBEJICHUMN, a TaK)KE BCEM, KTO M3Yy4yaeT aHTJIMHUCKUN
SI3BIK, CBSI3aHHBINA C SKOHOMUKOM.



1 Market

IIpearexkcroBble ypaKxHeHHUs

1. MexayHapoHbI€ CIIOBa.

a) [Ipoutute u nepeBeauTe:

Determination, economic, concept, problem, contact, service, fruit, physically,
business, client, separate, motor, production, practice, to concentrate.

0) HalimuTe u BRIMUIINTE BCe MEKIYHAPOAHBIE clloBa U3 3-T0 ab3ala Tekcra.

2. HoBrle ciioBa.
[IpouTuTe U 3aIOMHUTE HOBBIE CJIOBA.

Society 001IeCTBO

To decide peraTh

To produce POU3BOIUTh

Demand crpoc

Supply Hpe/JIOKEHHE; TOCTaBKA
Market PBIHOK

Arrangement HPUCTIOCOOJICHNE, YCTAHOBIICHHUE
To exchange 00OMEHHUBATh

Goods TOBAphI

Stalls PUIaBKH

To bring together CBOJIUTH BMECTE

Stock Exchange bonmoBas OupKa
Intermediary (stockbroker) OCPEIHUK, OpOKep

To transact BECTH, ITPOBOJUTD

On behalf of ... OT UMEHU ...

Price IeHa

To ensure o0ecreunBaTh, rapaHTUPOBATh
Quantity KOJIMYECTBO

To equal OBITb PaBHBIM, YPAaBHHBATD
To be considered CUHTATHCSI, PACCMATPUBATHCS
Simultaneously OJIHOBPEMEHHO

To exceed MPEBBIIATH

To guide YIPABIATH, PyKOBOJHUTH

To purchase MOKYTIaTh

Essential feature CYIIIECTBEHHAS YepTa
Behaviour HOBEJICHHE

3. Haiinute mepeBoa aHTIUMCKUX CJIOBOCOYETAHHN M3 JIEBOIO CTOJIOMKA B
MIPBOM.

| What, how and for whom to produce | ®dusuuecku cBoasT BMecTe
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Determination and study of the main
economic concepts

KonnuecTBo, KOTOpOE MIOAM IKEIAIOT
IPOJIaBaTh

To exchange goods or services

3HAYUTEIILHO ITPCBBICUT NPOU3BOACTBO

Physically bring together

qTO, KaK 1 JJIs1 KOro nMpon3BOANTH

Operate chiefly through intermediar-
ies

UToOB! YyBUAETH, KaKk pabOTaET PHIHOK Ha
IIPAKTUKE

Determine prices that ensure

DTHU 1IEHBI YIPABISIOT 00IIECTBOM

The quantity people wish to sell

UtoObl 0oOMEHUBATbCA TOBapaMu U
ycayramu

The market for motor cars simulta-
neously ensures

OnepupyroT TIJIaBHBIM 00Opa3oM uepe3
NIOCPETHUKOB

Will greatly exceed the production

OHpe,ZleJ'ICHI/Ie N HN3YUYCHHC TIJIABHBIX
OKOHOMHUYCCKHUX KOHL[GHL[I/Iﬁ

These prices guide society

IToBeieHne noxkymnaresneu

To see how the market works in PeiHOK  aBTOMOOWJIEH  OJHOBPEMEHHO

practice obecrnieunBaeT

The behaviour of buyers OmnpenesstoT IICHBI, KOTOpBIC
00ecneynBaoT

anamne}mﬂ Ha rpaMMaTHICCKHE SABJICHUA TCKCTA

B JAaHHOM TCKCTC BCTPCUACTCHA yHOTp€6JI€HI/I€ CIcayromux rpaMMaTniCCKux

SIBJICHUM :
1) riaron to be;
2) popma Present Simple;

3) MOOAJBHBIC I'JIaroJibl 1 UX 3KBUBAJICHTDBI,

4) repyHIui.

1. 'maron to be B Hacrosmem Bpemenn umeer ¢opmel: ex. 4. — (1) am, (you)
are, (he, she, it) is, mu. u. — (we, you, they) are. IlepeBox — ObITb, SBIIATHCH,

HaxoauTbcs. B  pycckoM  A3bIke

TPAIUIIMOHHO OITycKaeTcsa. MoxeT ObITh

BCIIOMOI'aTCJIBbHBIM I'JIaI'OJIOM, B 9TOM CJIy4ac HC IICPCBOAUTCA.

Ynp. 1. [lepeBenure npeaioxkeHus ¢ riaroyioM to be u HaliuTe aHaJOTHYHBIC

HpeI[J'IO}KeHI/IH B TCKCTC.
Economics is a science.

We are full-time students. (ctyaeHTbl THEBHOTO 00yUYEHUS)
He is a part-time student. (cTyaeHT 09HO-3209HOTO O0YUYCHHUS)
| am a correspondence student. (cTyaeHT 3a09HOTO OO0YJICHHMS)

Yup. 2. [lepeBeaute CI0BOCOUYETaHUS U3 TEKCTA.
A market is a set of arrangements; buyers and sellers are in contact; the price
of a Rolls-Royce is ten times the price of a small Ford.




2. ®opma Present Simple ymortpebisercs s 0003HAYCHHS OOBIYHBIX,
MOCTOSIHHBIX, PETYJSPHBIX NEUCTBUM (MPOUCXOAAT KaAHCObIL OeHb; 0ObIYHO, YACMO,
peoko, eceeoa; ...). QOOpazyercss — OT HeompeneleHHoH QopMbl riarojia
orOpackiBaetcs vactuia to (I ¢opma rimarona): to read — read. B 3-em jwmne en.u.
(he, she, it) nobasisieTcs okoHuanue -S: to read — she reads.

Yup. 1. [loctaBeTe r71aroi B npaBuibHYyI0 Gopmy.

1. I (to read) books in the evening. 2. He (to help) his mother every day. 3. My
friend (to like) to play football. 4. My sister (to eat) sweets every day. 5. They (to do)
their homework in the evening. 6. My father (to work) every day. 7. We (to go) to the
cinema on Sunday. 8. They (to live) in England.

Yup. 2. Haiinute B TeKCTe NpesioKeHus ¢ Tiaroyiamu B popme Present Sim-
ple u nepeBeIUTE UX HA PYCCKUIT S3BIK.

3. MopnanpHple  Tharoisl  0003HAYAIOT  OTHOIIEHHWE K  JEHCTBUIO,
CJIeIOBAaTEIBHO, MTOCIIE HUX JIOJDKEH OBITh TIaroi (AecTBue).

Can — moub, ymeTb (4TO-TU00 ACIaTh)

(oTpunatenbHas Gopma — cannot)

Must (sxBuBasieHT — have to, has to) — ObITh TOJKHBIM (4TO-THOO CACIIATH)

(orpuniatenbubie popmel — mustn’t, don’t have to, does not have to)

Ynp. 1. BriGepure mnoaxoasnuii MOMAIBHBIA TJIATON U 3aKOHYHUTE
MpCaIOKCHUA.

1. | oonoicen (has to, must, cannot) work. 2. She moorcem (have to, cannot, can)
help me. 3. My parents ne mocym (have to, can, must, cannot) buy a car. 4. He wue
ymeem (have to, must, cannot, can) swim. 5. We ooacnor (has to, must, can) study
English. 6. Everybody oonorcen (have to, can, must, cannot) work. 7. You ne dozorcrbl
(have to, must, mustn’t, cannot) miss the classes. 8. | ymero (have to, cannot, can) use
dictionary.

Yup. 2. Haliqute B TeKCTe MNPENTIOKEHUS C MOJAIbHBIMHU TJIarojiaMu H
MIEPEBEANTE UX HA PYCCKHUM SA3BIK.

4. T'epynnuii — 370 Qopma riarosia, Kotopas o0o3HadaeT MPOIECCHl (HAIp.,
pucoBanue, ureHue, Oer). OOpasyercss — K HeompeneneHHou (opme riarona 6e3
gacTullel 10 mobaBmsieTcst okoHYaHue -ing. Ha pycckuii 361Kk MOKHO TIEPEBOJIUTH

1) HeonpeneneHHoOM Gopmoii rrarona: reading — anrtaTh;

2) UMEeHeM cylnecTBUTENbHBIM: Feading — arenue.

Reading is my hobby.

Yup. 1. Ilpoutute mnpenjoxeHuss ¢ repyHaueMm, oOpaijas BHHMaHUE Ha
nepeso. llepeBenure npemioxkeHus 10 KOHIA.



Society has to find some way of deciding (waiitm kakoi-mu60 Ccrocod
pemrenus) what, how and for whom to produce.

In establishing that (Ha ocuose Toro, uro) the price of a Rolls-Royce is ten
times the price of a small Ford, the market for motor cars simultaneously ensures
that production and sales of small Fords will greatly exceed the production and sales
of Rolls-Royces.

These prices guide society in choosing (ympaBistoT 0OLIECTBOM MPH BBIOOPE)
what, how and for whom to purchase.

Text 1
MARKET

Society has to find some way of deciding what, how and for whom to produce.
Determination and study of the main economic concepts such as demand, supply and
market will allow us to understand the problem.

A market is a set of arrangements by which buyers and sellers are in contact to
exchange goods or services.

Some markets, shops and fruit stalls, physically bring together the buyer and
the seller. Other markets, Stock Exchange, operate chiefly through intermediaries
(stockbrokers) who transact business on behalf of clients. Both of them determine
prices that ensure that the quantity people wish to buy equals the quantity people
wish to sell. Price and quantity cannot be considered separately. In establishing that
the price of a Rolls-Royce is ten times the price of a small Ford, the market for motor
cars simultaneously ensures that production and sales of small Fords will greatly ex-
ceed the production and sales of Rolls-Royces. These prices guide society in choos-
ing what, how and for whom to purchase. To see how the market works in practice
we must concentrate on its essential features: demand, the behaviour of buyers and
supply, the behaviour of sellers.

IocsieTekcTOBBIE YIIPAKHEHUSI

l. HaﬁHHTe B TCKCTC CIICAYIOIMIHUEC CJIOBOCOYCTAHHNA U IICPCBCANTC UX.

Demand, supply and market will allow us to understand; physically bring to-
gether the buyer and the seller; operate chiefly through intermediaries; a set of ar-
rangements; transact business on behalf of clients; cannot be considered separately;
the price of a Rolls-Royce is ten times the price of a small Ford; in choosing what,
how and for whom to purchase; concentrate on its essential features.

Il. Haitnure omumOku B mepeBojie 1-ro ab3ama u HCIIPaBbTe HX.

Obwecmao 00NHCHO HAUMU KaAKOU-TUO0 cnocob peuierus, ymo, KaK u 0jisi K020
npouzsooums. Onpeoenenue u usyienue 2eo0epapuueckux u UCmopuieckux npooiem,
MAaKux Kax npupoonsle pecypcol, XPOHOIO02Us U KIUMAM, NO360IAM HAM NOHAMb MY
npoonemy.

a) OTBeThTe, BEPHBI JIM CIICIYIOIINE YTBEPXKICHHs. B OTBeTax HCIONB3yHTE
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BBOAHBIC (pasbl: It is true that ... It is false that ... | agree that ...This is quite wrong
(right) ...

Demand, supply and market are not the main economic concepts.
A market is a place where we buy vegetables and fruits.
Stockbrokers transact business on behalf of clients.

Price and quantity must be considered separately.

Buyers and sellers can exchange goods and services on the market.

I1l. O3armaBbTe ab3alpl TEKCTA.

IV. ChopmynupyliTe 1eabp aBTopa W TJIABHYIO MBICIb TEKCTa, 3aKOHYUB
NPEJIOKCHUS, BBIOWpas HauOoJiee TOAXOMSAIINE IS BBIPAKCHUS Balled MBICITU
CJIOBA.

Llenv asmopa — umo-mo coeramsv (paccxkazamo,
NPOAHANUZUPOBAMNb, CPABHUMb, 0AMb UHDOPMAYUTO).
[ nasnas muiciv — mo, 015 4e2o agmop dmo oeiem

Hamp.: Llear aBTOpa — paccka3aTh 00 DKOHOMHKE, TOProBie W (puHaHCaX
Benukoopuranuu. The purpose (uess) of the author is to discuss (describe, show, de-
fine, analyze, provide some informationon ...) ...

[nmaBHas MBICHh TEKCTa B TOM, YTO BenumkoOpuTaHwss — KpYyITHOE
IPOMBIIIUIEHHOE rocyaapcTBo. The main idea (rmasuas mbicib) of the text is that ...

V. CocTaBbTe KpaTKOE PE3FOME TEKCTa, 3aKOHYUB TPEIII0KCHHS.
In the beginning of the text it is said that ...
Then it is spoken about ...
Further, the author informs the reader about ...
In conclusion, it is said ...

2 Demand, Supply and Equilibrium Price
IIpearexkcToBbie YIpaKHEHUS

1. MexayHapoIHbIE CIOBA.

a) [Ipoutute 1 nepesenure:

Particular, chocolate, ruble, million.

0) Haitnute u BoIMUIINTE BCE MEXKAYHAPOAHBIE CI0Ba U3 2-T0 ab3ala TeKcTa.

2. HoBrle ciioBa.
[IpoutHTe M 3aIOMHUTE HOBBIE CJIOBA.

9



Equilibrium

Quantity KOJIMYECTBO
Quantity demanded BEJIMYUHA CIIPOCa
Quantity supplied BEJIMYMHA TIPEIOKCHUS
Particular KOHKPETHBIH, ONIPe/ICIICHHBIH
A good TOBap
To wish JKeJaTh, XOTETh
To purchase (syn. to buy)  nokymnats
To sell POJIaBaTh
Possible BO3MOYKHBIH
Thus TaKuM 00pa3oM
Such as TaKOM Kak
To charge HA3HA4YaTh
As well as TaKKe KaK
Complete TOJTHBIN
Description OIHCaHue
Increase POCT, YBEJIIMUCHHE
Increasingly BCe OOJIBITIE M OOJIbIIE
Lucrative npUOBUTbHBIN, BHITOAHBIN
Corresponding COOTBETCTBYIOILIUI
To notice 3aMeYarh
Distinction paszjinuue, pa3HUIa
To describe OIHCHIBATh
Namely a IMEHHO
Per year B I'OJ
Term TEPMUH
To make sense MIMETH CMBICIT
In relation to IO OTHOIIECHHIO K ...
To apply IPUMEHSTD

paBHOBECHUE, PABHOBECHBIN

Equilibrium price

ICHa paBHOBCCHA

0) Ykaxxure, Kakue U3 ITUX CIIOB SIBISIOTCS CITYy>KEOHBIMU CIIOBAMH.

3. Haiinute mnepeBoJ aHTIUMCKUX CJIOBOCOYETAHUM W3 JIEBOTO CTOJIOMKA B

MIPaBOM.

Demand is the quantity of a good

XKenator  mpomaBath  TO  JHOOOM
BO3MOXHOU LIEHE

At every price which might be charged

Ecth COOTBCTCTBYIOIICC YBCIIMYCHUC
KOJIHN4YCCTBA

Wish to sell at every possible price

A umenHo, 80 MHUIJIMOHOB IIUTOK B TOJI

It becomes increasingly lucrative to
supply

Yem HmXKE OeHa IIOoKoJaga, TEM BbIIIC
BCJIM4YKHA CIIpOCa
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There is a corresponding icrease in the
guantity

Ilena paBHOBECHUs — 3TO LIEHA

The distinction between demand and
the quantity demanded

Cra”oBUTCS BCce Oosiee U 00Jie€ BBITOIHO
IMOCTABIATH

Namely 80 million bars per year

CHpOC — OTO KOJMYCCTBO TOBApa

The term «quantity demanded» makes
sense

Paznuune Mexay cripocoM M BEIUYMHOMN
cipoca

The lower the price of chocolate, the
higher the quantity demanded

BennuuHa  npennoxeHus
BEJIMYUHE CIIpoca

paBHsIETCS

The higher the price of chocolate, the
higher the quantity supplied

[lo nmro6oii 11eHe, KoTopass MOXKET OBbITh
Ha3HauYcHa

The equilibrium price is the price

Yem BBbIIIEC IOCHa HIOKOJIada, TEM BBbIIIC
BCJIMYMHA ITPCHJIOKCHUA

The quantity supplied equals the quan-
tity demanded

TepMI/IH «BCJINYHHA HMCECT

CMBICJI

CIIpoca»

anamHeHml Ha rpaMMAaTHY€CKHE AABJICHUHA TCKCTA

B JAaHHOM TCKCTC BCTPCUACTCHA yHOTp€6JICHI/IC ClIcayromux rpaMMaTuiICCKuX

SIBJICHUUN

1) BcmomoraTenbHbIH riaroa would;

2) cpaBHHTENbHAS CTETICHb UIMEHHU MPUIIAraTeIbHOTO;
3) npuyactue |l (cTpagaTenbHoe MpUYaCTUE);

4) cTpamaTeNbHBIN 3aJI0T.

1. Bcmomorartenbubiii raaron Would craBuTcs mepen  HeOmpeAeICHHOM
dopmoii riarona 6e3 yactuibl 10 11 BBIPAKEHHS YCIOBHOIO HakjJIOHEeHHWs. Ha
PYCCKUH S3bIK TaKOE€ MPEAJIOKEHUE EPEBOJUTCS C YACTULICH ObI.

| would like to eat an ice-cream. 51 GBI XOTeJI CHECTh MOPOKEHOE.

Yup. 1. [lepeBeaute npemioxeHus ¢ riiarojom Would Ha pycckuit sS3bIK.

1. I would read a book in the evening. 2. We would go to the cinema after clas-
ses. 3. My mother would buy a dish-washer. 4. Helen would drink a cup of tea. 5. My
brother would like to have a bicycle. 6. John would like to become a doctor.

Yup. 2. Haiiqute B TekcTe npeaiokeHus ¢ riaaroioMm would u mepeBenute nx

Ha PYCCKUU SI3BIK.

2. CpaBHuTenbHAsA CTENEHb WMEHM MPUIIAraTeIbHOTO YMOTPEONsieTcs s

CpaBHCHHA HMHTCHCHBHOCTH KadcCTBA, IIPUCYHICTO KaKuM-JI1100 JmoaM U
npeameraMm. OIHOCIOXHBIE M JIBYXCJIOXKHBIEC MpuUiaratrelibHble 00pa3yroT (opmy
CpPaBHUTENBHOW CTENEHU MyTeM IpucoeanHeHus cyddukca -er.

Cold — colder (xonoaubIit — X0a01HEE)

warm — warmer (Teriblii — Teriee)
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December is colder than July. (JIekaOps xos01HEE, YeM HIOJIb).

Yup. 1. ITocTaBpTe npUaraTeabHbIE B CPABHUTEIBHYIO CTEIICHbD.

1. Your room is (large) than my room. 2. The Pacific ocean is (deep) than the
Black Sea. 3. She is (kind) than her sister. 4. Bob's hair is (short) than his brother's. 5.
She is (young) than her husband. 6. The vegetables in this shop are (cheap) than in
the supermarket. 7. Canada is (large) than Mexico. 8. My hair is (dark) than my fa-
ther's hair.

Yup. 2. IlepeBenure Ha pycCKUU S3bIK MPEMJIOKEHHSI U3 TEKCTa, oOparmias
BHUMAHHUC Ha TICPCBO CpaBHHTeHBHOﬁ CTCIICHU MPpUJIAraTCJIbHbIX.

At higher prices it becomes increasingly lucrative to supply chocolate bars.

The lower the price of chocolate, the higher the quantity demanded.

The higher the price of chocolate, the higher the quantity supplied.

3. Ilpuyactue Il (cTpamarenpHOe mpuyacTue) ymnoTrpedasercs s
00O3HAYCHHUsI JICWCTBUS Kak TpHU3HAKA, MPHUCYIIEr0 KaKOMYy-JIMOO JIMIy WU
npeamery. O6pasyercs: 1) Ui MpaBUIIBHBIX TJIAr0JIOB TPU OMOIIY OKOHYaHUs -ed/-
d; 2) nns HempaBWIBHBIX TiaroyioB ymotpeodmsiercs |l gopma rmarona (cwm.
[Tpunosxxenue). [lepeBoanUTCS Ha PyCCKUI SI3BIK CTPAAATEIHHBIM TPUYACTHEM.

to invite — invited (npuriamnieHHbIN)

to notice — noticed (3ameueHHBI#1)

to write — written (HanucaHHBI#)

to say — said (cka3aHHBII)

¥Yup. 1. O6pa3yiite ot ganubIX riaronoB [lpuyactue |l u mepeBenure ux Ha
PYCCKHH SA3BIK.

To wash, to read, to buy, to water, to cook, to make, to open, to bring, to build,
to prepare, to meet, to hear, to check, to forget, to do, to analyze, to form.

Yup. 2. Haiinute B Texkcte npennoxenus ¢ [lpudyactuem |l u nepeeaute ux
Ha PYCCKUU SI3BIK.

4. CrpamatenbHBI 3aJOoT yHnoTpeOsiseTcss B cClydasX, KOrjaa MOJIexKaliee
MPEVIOKEHNS] HA CaMO COBEpIIAET JIEWCTBUE, BHIPAXKEHHOE TIIaroJOM-CKa3yeMbIM, a
UCIIBITBIBAET €ro Ha cebe. YacTo ymoTpebdisercs, KOrjia HeM3BECTHO WJIM HEBAXKHO,
KTO COBEPUIAECT JICVCTBHUE.

CpaBnure: A nuwy nucomo (JlefcTBUTENBHBIN 3aJ10T).

Tucomo nuwemcsa muou (CTpagaTenbHBIN 3aJ10T).

CrtpamatenbHbIil 3a70T 00pa3yeTcs MpU MOMOIIHM BCIIOMOTATEIBHOTO Tiaroia
to be u Il popmer cmbicioBoro riarona (I[Mpuyactus I1). TlepeBoautcs Ha pycckuid
SI3BIK:

1) T7aroyioM C JIONOJTHCHHEM:

to invite — | am invited (mpuriamaTte — MEHS PUTJIAMAI0T

12



you are invited TeOsI MPUTJIAIIAIOT
he_is invited €ro MPUIJIAIIAoT)
2) BO3BpaTHBIM TJIaroyioM ¢ cyhdurcom -csi:
The work is checked carefully. (PaGota npoBepsieTcs TIIATEIBHO);
3) npuvacTHEeM:
The letter is written. (ITuceMo HamucaHo).

Yup. 1. IlocraBpTe r1yIaronasl B CTPAJaTelbHBIA 3]0 W IEPEBEAUTE
MPEAT0XKECHUS.

1. The flowers (to water) every day. 2. Dinner (to cook) by mother. 3. The
houses (to build) by this firm. 4. Goods (to buy) in shops and in the market. 5. You
(to meet) by your colleagues. 6. The scheme (to analyze) by many engineers. 7.
These goods (to make) in Russia. 8. | (to give) many presents on my birthday.

Yup. 2. Halinure B TEeKCTe MNPEIJIOKEHUA C TriarojaMu B CTpagaTE€IbHOM
3aJI0T€ U MEPEBEANUTE UX HA PYCCKHUM SA3BIK.

Text 2
DEMAND, SUPPLY AND EQUILIBRIUM PRICE

Demand is the quantity of good buyers wishes to purchase at every possible
price. Thus, demand is not a particular quantity, such as six bars of chocolate the
buyer would purchase at every price which might be charged.

Supply is the quantity of good sellers wishes to sell at every possible price.
Supply, as well as demand, is not a particular quantity but a complete description of
the quantity that sellers would like to sell at every possible price. At higher prices it
becomes increasingly lucrative to supply chocolate bars and there is a corresponding
increase in the quantity of bars that would be supplied.

Notice the distinction between demand and the quantity demanded. Demand
describes the behaviour of buyers at every price. At a particular price, such as 20 ru-
bles, there is a particular quantity of chocolate demanded, namely 80 million bars per
year. The term “quantity demanded" makes sense only in relation to a particular
price. A similar distinction applies to supply and quantity supplied.

So, the lower the price of chocolate, the higher the quantity demanded. The
higher the price of chocolate, the higher the quantity supplied.

The equilibrium price is the price at which the quantity supplied equals the
quantity demanded.

IHocaeTekcTOBBIE YIIPAKHEHUS

|. Haitnute B TEKCTE ClEAYIONINE CIIOBOCOYETAHUS U MEPEBEAUTE UX.

Buyers wish to purchase at every possible price; supply, as well as demand; it
becomes increasingly lucrative to supply; a similar distinction applies to; the quanti-
ty supplied equals the quantity demanded; describes the behaviour of buyers at every
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price; sellers would like to sell at every possible price; makes sense only in relation
to a particular price; at a particular price; the distinction between demand and the
guantity demanded.

Il. Haiinute B TekcTe ompejeneHus: CAeAyIOIUX YKOHOMUYECKUX MOHITHH U
MEPEBEAUTE UX HA PYCCKUM S3BIK:

- demand

- gquantity demanded

- supply

- quantity supplied

- equilibrium price

[1l. OTBeThTE, BEpHBI JIU CIEAYyIONIME YTBEpXKAeHHs. B oTBeTax ucmnosb3yiite
BBOJIHBIE (hpasbl:

a) Itis true that ...

b) It is false that ...

c) | agree that ...

d) This is quite wrong (right) ...

Demand is the quantity of a good buyers wish to purchase at a particular
price.

Supply is the quantity of a good sellers wish to produce at every possible price.

Demand equals the quantity demanded.

The lower the price of a good, the higher the quantity demanded.

The higher the price of good, the lower the quantity supplied.

The equilibrium price is the price at which sellers wish to sell the goods.

V. O3armnasere a03a1bl TEKCTA.

V. ChopmynupyiiTe 1enp aBTOpa M TJaBHYIO MBICIb TEKCTa, 3aKOHYUB
MpeVIOKEHNs], BbIOMpas HauOosee MNOAXOASAIIME JJIsI BBIPAXKEHHUS Ballleil MbICIU
CJIOBA.

Llenv _asmopa — umo-mo coenramsv (pacckazamo,
NPOAHATUZUPOBAMb, CPABHUMb, 0AMb UHDOPMAYUIO).
I nasnas meicib — mo, 015l 4e2o agmop 3mo oenraem

a) The purpose (uens) of the author is to discuss (describe, show, define, ana-
lyze, provide some informationon ...) ...
b) The main idea (rmaBuas mbicin) Of the text is that ...

V1. CoctaBbTe KpaTKoe pe3toMe TEKCTA, 3aKOHUUB MPEITTOKEHUS.

In the beginning of the text it is said that ...
Then it is spoken about ...
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Further, the author informs the reader about ...
In conclusion, it 1s said ...

3 Free Market and Price Controls

IIpearexkcroBbie ynpasKHeHUs

1. MexayHapoJHbI€ CIIOBA.

a) IIpoutute u nepeseguTe.

Action, to regulate, pressure, effective, effective, maximum, legal, specific,
typical, national, adequate, system, nominal, ration, practice.

0) HalimuTe u BeIMUIINTE BCe MEKIYHAPOAHBIE clioBa U3 3-T0 ab3ala TekcTa.

2. HoBrle ciioBa.
[IpouTuTe U 3aIOMHUTE HOBBIE CJIOBA.

Free CBOOOIHBII

To allow [I03BOJISITH

Purely L[EITUKOM, UCKIIOUUTEIHLHO
Force cuia

Government IPaBUTEIBCTBO

To shift C/IBUTaTh, IIEPEMEIIATh

Curve KpuBas

Attempt MOIBITKA

Sufficiently JIOCTATOYHO

Flexible rUOKUI

Excess U30BITOK, N30BITOYHBII

To bid npe/iaraTh HeHy

To exist CYIIIECTBOBATH

Law 3aKOH

To forbid 3amnperarh

Adjustment yperyiaupoBaHue, MPUCIocoOIeHne
To introduce BBOJIUTH, BHEAPSTH

Ceiling price camas BBICOKAs 11eHa, BEPXHUU MTOTOJIOK I[CHBI
(il)legal (HE)3aKOHHBIN

Shortage HEJIOCTATOK, ACHHUITUT
Commodity TOBap

To threaten yTpOKaTh

To raise [TOJIHUMATh, [TOBLIIIATH
Amount 00BEM, KOJIMYECTBO

Food I, €1a, IPOAYKThI MU TaHUs
Hardship TPYJIHOCTb, JTUIICHUE, HYK/1a
To impose Hajaratb

To include BKJIFOYATH
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Sensible
Choice

pa3yMHBIN
BBIOOD

0) Ykaxxure, Kakue U3 3TUX CIOB SBISAIOTCS TEPMUHAMH.

3. Haiigute mnepeBojJ aHTIMUCKUX CJIOBOCOYETAHMM U3 JIEBOTO CTOJIOMKa B

IIPaBOM.

To be determined purely by the forces of
supply and demand

Ecan OCHBI JOCTATOYHO ruoxue

demand

Makes no attempt to regulate prices direct- | CTOJKHYBIIHCH C AeUITUTOM

ly MPOJIOBOJIBCTBHUS B CTPAHE

If prices are sufficiently flexible Beoaut MIOTOJIOK 1IeH
(MakcUMabHBIC 1IEHBI)

The pressure of excess supply or excess | OmpeneisiTbes UCKITIOUUTEIHLHO

CUJlaMU CITpoCa U MPCIJIOKCHUA

Is introducing ceiling prices (maximum
prices)

JlenaroT He3aKOHHBIM JIJIs1 POJIaBIIOB

Make it illegal for sellers to charge

HpaBI/ITCJIBCTBO MOXCT HAJIOXUTH
IMOTOJIOK IICH HA IMMPOAYKTHI IIMTAHUA

Shortage of a commodity threatens to raise
its price

He ACJIacT IIOIBITOK PCryJIMpPOBATb
ICHBI HAIIPAMYIO

Faced with a national food shortage

Korna 141 HACKOJBKO HN3MCHSTH
HOMMHAJIbHBIN IMOTOJIOK OCHBI

Government might impose a price ceiling
on food

Byner BO3MOXHBIM i1 OOIIECTBa
CeNaTh pa3yMHBIN BEIOOD

When and by how much to change the | ObecrneunBarts, qTO cucrema
nominal ceiling price pacrpeaeeHus paboTtaer
CIIpaBEUINBO

Ensuring that the rationing system works
fairly

Jedbuuut ToBapa yrpokaeT MOIHSATH
LICHY Ha HETO

It will be possible for society to make a | laBienue U30BITOYHOTO
sensible choice NPEIOKEHUST WM  HM30BITOYHOTO
cripoca

YHpamneHml HA rPAaMMAaTHY€CKHE AABJICHUA TCKCTA

B nmanHOM TekcTe BCTpeuaeTcs ymoTpeOJICHHE CIEAYIOMUX TPaMMaTHYeCKUX

SIBJICHUU

1) onpezeiieHne, BEIPAXKEHHOS UMEHEM CYIIECTBUTEIbHBIM;

2) dopma Future Simple;
3) MomalibHBIC TIaroasl Mmay, might;
4) cTpajatenbHbIi 3aJI0T.
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1. CymectBuTenpHoOe, CTOSIIEE NEPEA IPYTMM HMEHEM CYIIECTBUTEIBHBIM,
BBITIOJTHSET (PYHKIIUIO ONPEICICHUS MO0 OTHOIICHUIO K CICAYIOUIEMY 32 HHUM CJIOBY.
CymiecTBUTENBHOE B (DYHKIIMH OTPEICICHUS IEPEBOIUTCS HA PYCCKHIA S3bIK:

1) CyIIEeCTBUTEIBHBIM B POJIUTECILHOM MAICKE:

University students — cTyaeHTBl yHUBEPCUTETA;
Trade growth — poct Toprosu.
2) npuiaraTeiabHbIM:
Library books — 6u6imoreuHbie KHUTH;
World economy — MupoBasi 3KOHOMHKA.

Yup. 1. IlepeBeaute cienyroue CIOBOCOYETaHUS, oOpalas BHHUMaHUE Ha
OIIPCACIICHUA.

University library, bank service, factory manager, agriculture study, consumer
goods, crop farming, transport service, car production, flower shop, computer pro-
gram.

Yup. 2. [lepeBeaure c10BOCOUYETAHUS U3 TEKCTA HA PYCCKUI SI3BIK.

Government action; demand curve; supply curve; excess supply; equilibrium
level; price control; government rule; maximum price; price ceiling; food price; food
shortage.

2. ®opma Future Simple ymorpeOasiercss mis 00O03HAYCHHUS ACHCTBHIA,
KOTOpBIE OTHOCATCS K Oyaymiemy (IPOM3OHAYT 3aempa, nocieasmpa, Ha
credyruell nedene, 8 Oyoywem 2ody; uepe3 5 nem, ...). Obpa3yercs C TOMOIIBIO
BcriomorateabHoro rinarosia Will. TlepeBoauTcst Ha pycckwii sI3bIK TIaroyiom B opme
OyIyIIero BpeMeHHU.

to read — I will read (s 6yay uuTath)

Yup. 1. IlocraBste riaaron B hopmy Future Simple.

1. | (to read) books in the evening. 2. He (to help) his mother tomorrow. 3. My
friend (to play) football on Sunday. 4. My sister (to invite) her friends at the week-
end. 5. They (to do) their homework next day. 6. My father (to work) on Saturday. 7.
We (to go) to the cinema on Sunday. 8. They (to go) to England next year.

Yup. 2. Haligure B TeKCTe MpeIOKEHUs C riarojiaMu B popme Future Sim-
ple u mepeBennTe MX HA PYCCKUH S3BIK.

3. MoganpHple  THArojibl 0003HA4YarOT  OTHONIIEHHWE K  JIEMCTBHIO,
CJIeI0BaTeNbHO, MOCIE HUX AOJIKEH ObITh Tiaroin (nerctaue). (Cm. Ypok 1)
May (might) — MmoxxHO, MOeT OBITh, BO3MOHO.
['maron may (might) B mpeiosxeHUu BhIpaXxkaer:
1) paspernieHre WK MPOCKOY Pa3pemuTh YTO-JIN00 CAeNIAaTh.
B stoMm cnydae riaron may ynoTpeOJisieTcsi B MPEIJI0KEHUSIX HACTOSIIIErO
BpeMeHH, Might — B IpeyIoKeHHUSIX POIIIE/INIET0 BPEMCHH.
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You may open the window. (Tsl MOXeIlTb OTKPBITH OKHO).

May | go out? (Mo>HO BBIHTH?)

Mother said that the children might take the cakes. (Mama cka3ana, uro
JIETH MOTYT B35Th IIUPOXKHBIC).

2) TPEeaIoIoKEHUE, BEPOSITHOCTb.

B sToMm ciydae riaron may BbIpaxkaeT 0oJiee CHIbHYIO BEPOSITHOCTD, YeM
riiaroi might.

He may (might) come back tomorrow. (On, MoxkeT ObITH (BO3MOKHO),
MIPUENIET 3aBTPA).

He may (might) be at home now. (On, MoxeT ObITh (BO3MOXHO), ceiidac
I0Ma).

Yup. 1. O0bscauTe ynorpebieHue riarojoB may m might B crmeayrommux
MPpCANIOKCHHUAX U IICPCBCAUTC HA pyCCKI/Iﬁ A3bIK.

1. You may take any tape you like. 2. She told him that he might go home. 3.
He may come tonight, but | am not sure. 4. | gave her the textbook so she might learn
the lesson. 5. | said that he was not in the house, but he might be in the garden. 6. |
may come and see you next month, but my plans are not fixed. 7. May | have another
cup of coffee? 8. He might write to you about it.

Yup. 2. Haiimute B TeKCTe NPEIIONKCHHS ¢ TiaaroiamMu may u might u
NEPEBEIUTE UX HA PYCCKUU A3BIK.

4. CrpanarenbHbli 3aj0r. (CMoTpHTe TEMY 2).

Yop. 1. IloctaBbTe T1Iarojibl B CTpajaTeldbHbIA 3aJ0r U TMEPEBEAUTE
IIpENJIOKEHUS.

1. Letters (to type) by the secretary. 2. New goods (to bring) to our shop. 3. Se-
rious problems (to discuss) on this conference. 4. The document (to sign) by the di-
rector. 5. The students (to examine) by the teacher. 6. The knife (to make) of steel. 7.
The telegram (to send) to them. 8. I (to invite) to work for this company.

Yup. 2. Haliqute B TEKCTe MNPEJIOKEHUS C TJIaroJiaMud B CTPaJaTelIbHOM
3aJ10r€ U IEPEBEAUTE UX HA PYCCKHUU SI3BIK.

Text 3
FREE MARKET AND PRICE CONTROLS

Free markets allow prices to be determined purely by the forces of supply and
demand.

Government actions may shift demand and supply curves, but the government
makes no attempt to regulate prices directly. If prices are sufficiently flexible, the
pressure of excess supply or excess demand will quickly bid prices in a free market to
their equilibrium level.
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Markets will not be free when effective price controls exist. Price controls are
government rules or laws that forbid the adjustment of prices to clear markets. One of
price controls is introducing ceiling prices (maximum prices).

Price ceilings make it illegal for sellers to charge more than a specific maxi-
mum price. They are typically introduced when a shortage of a commodity threatens
to raise its price by a substantial amount. For example, high food prices may lead to
considerable hardship among the poor. Faced with a national food shortage, a gov-
ernment might impose a price ceiling on food so that poor people can continue to buy
adequate quantities of food.

A system of controls includes both deciding when and by how much to change
the nominal ceiling price and ensuring that the rationing system works fairly. Only
when it is known how a particular system operates in practice, it will be possible for
society to make a sensible choice between a free market and a controlled market.

ITociieTekcToBbIC YIIPAKHEHUS

|. HaiinuTe B TEKCTE ClEAYIOIINE CIIOBOCOUYETAHUS U TIEPEBEIUTE UX.

The government makes no attempt; purely by the forces of supply and demand;
excess demand will quickly bid prices; when effective price controls exist; laws that
forbid the adjustment of prices; price ceilings make it illegal for sellers; shortage of a
commodity threatens to raise its price; may lead to considerable hardship among the
poor; people can continue to buy adequate quantities of food; when it is known how a
particular system operates in practice.

Il. HaiiguTe ommbku B mepeBoje 1-ro ab3aia u ucpaBbTe UX.

Poinku ne 6yoym c60600HbIMU, KO20a CYyulecm8yrOm MOHONOIUU  YEH.
Koumponv yen — smo Oeiicmeus npeonpunumamereii, Komopwvle 00208apU8aromcs
opye ¢ Opyeom. Ooun uz cnocobo8 KOHMpOJsL — 66e0eHUe KEOM HA NPOOANCU.

I11. OTBeThTE, BEpHBI JIM CIEAYIOIIME YTBEpKAEHUs. B oTBeTax MCHOJIb3yHTE
BBOJIHBIE (Ppa3bi:

It is true that ...

It is false that ...

| agree that ...

This is quite wrong (right) ...

Free markets allow prices to be determined purely by the government.
Government makes no attempt to regulate prices directly.

Markets will not be free when excess demand exists.

One of price controls is introducing floor prices (minimum prices).
Society must know how a system of control operates in practice.

V. O3arnaseste ab3arbl TEKCTA.
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V. ChopmynmupyiiTe 1enp aBTOpa W TJaBHYIO MBICIb TEKCTa, 3aKOHUYUB
MIPEIOKCHMsSI, BBHIOMpass HanOoJiee TOMXOMSINNUE Ui BBIPAKCHUS Balleld MBICTU
CJIOBA.

Llenv _asmopa — umo-mo coenramsv (pacckazamo,
NPOAHATUZUPOBAMb, CPABHUMb, 0AMb UHDOPMAYUIO).
[nasnas muiciv — mo, 071 4e2o agmop 3mo oeiaem

a) The purpose (uienn) of the author is to discuss (describe, show, define, ana-
lyze, provide some informationon ...) ...

b) The main idea (rmaBuast meicib) of the text is that ...

VI. BeiOepute u3 kaxporo adzama 1-2 mnpensokeHus, COCTABISAIONIME €ro
CYTb, 4TOOBI MOJIYYHJIOCH PE3IOME TEKCTA.

4 Price Elasticity of Demand

IIpearexkcroBbie ynpaKHeHUs

1. MexayHapoHbIe CIIOBa.
a) [Ipoutute u nepeseauTe.

Elasticity, elastic, economist, problem, per cent, total.

0) HaitnuTe u BRIMUIIIUTE BCe MEXKTYHAPOIHBIE CIOoBa U3 3-T0 ab3alia TeKcTa.

2. HoBrle cioBa.
[TpouTuTe M 3aITOMHUTE HOBBIC CJIOBA.

Elasticity 3JIACTUYHOCTh

(in)elastic (HE)31aCTUYHBIN

Percentage IPOIIEHTHOE COOTHOIICHHE; MTPOICHTHBIM
Change U3MEHECHHE

To divide JEIUTh, PA3IeIsaTh

Corresponding

COOTBETCTBYIOIIUI

Whenever KOor'[a, Koraa Obl HU

To increase YBEIMYUBATH(-Cs1), BO3pacTaTh
To reduce CHUXKaTh, COKpaIaTh, YMEHbBIIATh
Fall MaJicHHE, IMTOHM)KCHHE

Since MTOCKOJIbKY

More Oonee

Less MEHEE

(in)sensitive (HE)4yBCTBUTEIHHBIN
Relatively OTHOCHUTEHHO

To lie J1€5KaTh, HAXOOUTHCS

Relation OTHOIIIEHHUE

Total IIOJIHBIN, OOIIMI
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Spending Tpara, pacxoj

To apply IPUMCHSTh

To multiply YMHOKAaTh

Direction HarpaBJICHHUE

Profit (syn. revenue) moxon

To improve yIydIiaTh, ClIOCOOCTBOBATH
Conversely 00paTHO, TPOTUBOMOJIOKHO, HAOOOPOT

0) Ykaxxurte, Kakue U3 3TUX CIIOB SBISIOTCS TEPMUHAMH.

3. Haiigute MepeBOAa AHTJIMACKUX CJIOBOCOYETAaHHMH W3 JIEBOTO CTOJIOMKA B

IPaBOM.

The percentage change in the quantity

Ecau nonu:xeHue IOCHBI Ha 4 IMpONICHTA
YBCIIMINBACT KOJIMICCTBO

Whenever economists speak of the de-
mand elasticity

TOF)Ia OYCHb YYBCTBUTCJICH K IICHC

If a price fall of 4 per cent increases the
guantity

[leHOBast 27AaCTUYHOCTH HAXOJUTCS
mexay O u 1

In other words, we say that

MOXHO paBHBIM 00pa3oM MPUMEHHUTH
K 110001 1pobiieme

Then very sensitive to the price

HpOIICHTHOC N3MCHCHHC KOJIMYCCTBA

We say that the demand elasticity is low

U3MeHuTh 1eHy, 4YTOOBI YBEIUYUTH
JI0XO]T

The price elasticity lies between 0 and 1

[ToBbIIIEHHE 1I€HBI COKPATUT OOIIUH
JIOXO0T

The price multiplied by the quantity de-
manded

HaobGopoT, eciii 371aCTHIHOCTD CIIpoca
MeHbIie 1

Can equally be applied to any problem

Jpyrumu cioBamu, Mbl TOBOPUM, YTO

Change price in order to increase profits

M1 ToBOpUM, UYTO OJACTHUYHOCTDH
CIIPOCa HU3KaAA

Conversely, if the demand elasticity is
less than 1

Ilena, yMHOXEHHasi Ha BEJIUYUHY
cripoca

A rise in price will reduce total profit

Korma 9kOHOMHUCTBI TOBOPSAT 00
AIIACTUYHOCTH CIIPOCa

anamnemm HA rPaMMAaTHYCCKHE SAIBJICHUA TCKCTA

B nmanHOM TekcTe BCTpeuaeTcs ymoTpeOJICHHE CIEAYIOMUX TPaMMaTHYeCKUX

SIBJICHUU

1) cpaBHUTEINIBHAS CTETICHD MpHIIaraTeJibHBIX Much (many), little (few);

2) PUYACTHBIA 000POT;
3) ycioBHbIe TipeuIokeHus 0 THIIA;
4) yclioBHBIC TpeoKeHus | Tuna.
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1. Hexortopble mnpummaraTteiabHbie 00pa3ylOT CTENEHU CPAaBHEHHS OCOOBIM
crioco6oM. ITu GOPMBI HYXKHO 3alIOMUHATb.

much

} more (MuorO - 6oMBIIIE, OOJIEE)
many
little

} less  (maiio - MeHbIIIe, MeHee)
few

®opmbr More u less rtakxke y4acTBYIOT B 00pa30BaHWU CPaBHUTEIBHOM
CTENICHU MHOTOCJIOKHBIX MPHUIIAraTeIbHBIX
Interesting — more interesting (6osee WHTEPECHBIN, HHTEPECHEE)
less interesting (MeHee MHTEPECHBIH )

YHp. 1. IloctaBbTE npuiaaraTCJibHbIC B CPABHUTCIIBHYIO CTCIICHD, I[06aBJ'I$[$[
more wiu less.

1. My Physics course is (difficult) than my Mathematics course. 2. She is (en-
ergetic) than her boss. 3. A car is (expensive) a motorbike. 4. A chair is (comfortable)
than an armchair. 5. Happiness is (important) than money. 6. An action film is (inter-
esting) than a soap opera. 7. Cactus is (beautiful) than a rose. 8. Football is (popular)
than basketball in Russia.

Yup. 2. Haitnute B TekcTe mpeayioxkeHus ¢ MOre u less u nepeBenuTe ux Ha
PYCCKHH SA3BIK.

2. [IpuvactHbIit 00OPOT — 3TO MPUYACTHE C 3aBUCUMBIMHU OT HEro ciloBamu (O
npUIacCTUAX CM. Ypok 2, Ypok 4). [IpudacTHbIif 000pOT OTBEUAET Ha BOIIPOC KAKOU?,
BBIMIONHSAET B TMPEMIOKEHUU (QYHKIUIO ompeneneHus. B aHriamiickom s3bike
3armsIThIMUA HE 000c00IIsIeTCs .

The boy standing at the window is my friend.

(Manp4uk, CTOSIIUNA Y OKHA, MOU JIPYT)

The dictation written yesterday is difficult.

(JuKTaHT, HAMMCAHHBIN BUYEpPA, TPYIAHBINH).

Yup. 1. [lepeBenure npeasioxkeHUss U HAWAUTE MPEIJIOKEHUS C MPUYACTHBIM
000pOTOM B TEKCTE.

1. The man playing the piano is my uncle. 2. All the people living in this house
are students. 3. The coat bought last winter is small for me now. 4. The woman
speaking now is our secretary. 5. Nobody saw the things kept in the box. 6. The appa-
ratus standing on the table is very expensive. 7. The man helping the professor stud-
Ies at our university. 8. This is a church build many years ago.

Yup. 2. 3akoHuduTe MNOpPEHSIOKEHUs, O00pa3oBaB MPUYACTHBII 000pOT, U
IIEPEBEAUTE UX.

1. The letter (to send) from St. Petersburg is for me. 2. There are some people
in the post office (to send) telegrams. 3. Some of the questions (to put) to the lecturer
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are very important. 4. The girl (to put) the book on the shelf is the new librarian. 5. A
fish (to take) out of the water cannot live. 6. A person (to take) a sunbath must be
very careful. 7. A line (to see) through this crystal looks double. 8. A teacher (to see)
a mistake in a test always corrects it. 9. The answer (to say) by the student is not cor-
rect. 10. The man (to say) goodbye to his friends is a well-known musician. 11. A
word (to speak) in time may have very important results. 12. The students (to speak)
good English must help their classmates.

3. Ycnosuble npennoxxkeHus 0 Tuma ynoTpeONArOTCs, KOrja peyb HAET O
pEeanbHbIX YCIOBHUSX, OTHOCSUIMXCS K HACTOSIIEMY BpEMEHM. BbIpakaroT npsmbie
NPUYUHHO-CIICICTBEHHBIE CBS3U (Mpu KAKOM YCI08UU NPOUCXOOUmM MO UIU UHOE
coovimue). Oba riarojia-CKkazyeMblX B TJIABHOM W TPUJIATOYHOM MPEJIOKEHUAX
CTOSIT B HACTOSIILEM BPEMEHMU.

If the weather is warm, all plants grow well. (Ecau moroga Temasi, Bce
pacTeHUs! XOPOIIO PaCTyT).

Yup. 1. [lepeBeaure yCca0BHbIE IPEAJIOKEHNS HA PYCCKUH SA3BIK.

1. If my friend asks me to help, I always do. 2. If people love each other they
get married. 3. If production increases, the revenue increases also. 4. If I’'m beaten, I
feel hurt. 5. If | have free time, | go for a walk with my friends. 6. If you work much,
you have little free time left. 7. If you want to achieve success, you must work hard.
8. If you miss classes, you waste your money.

Yup. 2. Halinure ycinoBHbIe ipeioxkeHns O TUa B TEKCTE.

Text 4
PRICE ELASTICITY OF DEMAND

The price elasticity of demand is the percentage change in the quantity of a
good demanded divided by the corresponding change in its price.

Whenever economists speak of the demand elasticity they mean the price elas-
ticity of demand.

If 1 per cent price increase reduces the quantity demanded by 2 per cent, the
demand elasticity is — 2. If a price fall of 4 per cent increases the quantity demanded
by 2 percent, the demand elasticity is — 1/2, since the quantity change of 2 per cent is
divided by the price change of — 4 per cent.

Demand is elastic if the price elasticity is more than 1. In other words, we say
that the demand elasticity is high when it is a large number. The quantity demanded
Is then very sensitive to the price.

We say that the demand elasticity is low when it is a small number and the
guantity demanded is relatively insensitive to the price. So, demand is inelastic if the
price elasticity lies between 0 and 1.

The relation between demand elasticity and total spending can equally be ap-
plied to any problem. Total spending is equal to the price multiplied by the quantity
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demanded. If we know the demand elasticity, then we know in which direction to
change price in order to increase profits. If elasticity of demand is more than 1, then a
rise in price will reduce total profit. Conversely, if the demand elasticity is less than
1, raising prices will improve revenue.

ITocieTekcToBbIC YIIPAKHEHUSA

l. HaﬁﬂHTe B TCKCTC CJICAYIOMMUC CJIOBOCOUCTAHUA U IICPCBCANTC UX.

Divided by the corresponding change; if 1 per cent price increase reduces the
quantity; the price elasticity of demand; very sensitive to the price; the quantity de-
manded is relatively insensitive; the price multiplied by the quantity; if elasticity of
demand is more than 1; will reduce total profit; total spending is equal; the relation
between demand elasticity and total spending.

Il. Haiinure B TekcTe oOmpeaesreHus, Korja CHIpoCc 3JIaCTMYeH, a Korja
HEDJIACTUYEH.

[1l. OTBeTbTE, BEepHBI JIM CIEAYIONINE YTBEpXaAeHHs. B oTBeTax mcmnosb3yiite
BBOJIHBIE (hpa3bl:

a) Itis true that ...

b) It is false that ...

c) I agree that ...

d) This is quite wrong (right) ...

When economists speak of the demand elasticity they mean the price change of
demand.

Demand is inelastic if the price elasticity is less than 1.

Demand elasticity is low when the quantity demanded is relatively insensitive
to the price.

Demand is elastic if the price elasticity lies between 0 and 1.

If elasticity of demand is more than 1, then a rise in price will increase total
profit.

If the demand elasticity is less than 1, price fall will improve revenue.

IV. O3arnaseste a03a1ibl TEKCTA.

V. ChopmymupyiTe IIeabp aBTOpa M TJABHYKO MBICIh TEKCTa, 3aKOHYUB
MIPEeIOKEHHsI, BhIOMpass HambOosee MOIXOAAIINE IS BBIPAXKEHHS Balllell MBICIH
CJIOBa.

Llenv _aemopa — umo-mo coenamv (pacckazamo,
NPOAHAIUZUPOBAMb, CPABHUMD, 0AMb UHGOPMAYUTO).
I nasHas meicib — mo, 05 4e2o agmop 3mo oenraem

a) The purpose (uens) of the author is to discuss (describe, show, define,
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analyze, provide some informationon ...) ...
b) The main idea (rmaBHas mbicib) of the text is that ...

VI. CocTaBbpTe KpaTKOE pe3IOME TEKCTA, 3aKOHYHUB MPEIT0KECHHUS.
In the beginning of the text it is said that ...

Then it is spoken about ...

Further, the author informs the reader about ...

In conclusion, it 1s said ...

5 Effect of Income on Demand

IIpearexkcroBbie ynpasKHeHUs

1.MexnyHapoaHbIE CIIOBA.

[IpouTuTe U nepesenure.

Effect, constant, to examine, typically, equivalent, total, elasticity.

0) HaitinuTe u BRIMUIIIUTE BCe MEXKTYHAPOIHBIE CIOBa U3 3-T0 ab3alia TeKcTa.

2. Hosrle ciioBa.
[IpoutuTte U 3aMIOMHHUTE HOBBIEC CJIOBA.

Effect BIIMSTHHE

Income JTOXOJT

To hold aepxKaTh(-Cs), yaepKuBaTh(-Cs)
Own COOCTBEHHBII

Related POJICTBEHHBIN, CBA3aHHBIHN, B3aHMO3aMEHIEMBIH (TOBap)
Thus TaKuM 00pa3oM

Torise BO3PACTaTh, YBEIUUUBATHCS

To match COOTBETCTBOBATh

Spending Tparta, pacXxoibl

Truth paBja, UCTHHA

General 0OIIHiA, OOIICTTPUHSATHII

To tend UMEThb TCHICHIIMIO, CTPEMHTHCS
Most OOJIBIIMHCTBO

However OJIHAKO

Different Pa3HbIN, pa3IMIHBIN

Amount 00BEM, KOJIMYECTBO

Pattern oOpa3err, MojIeNb, CTHIIb, XapaKTep

To depend on
Level

To investigate
Question

3aBUCETH OT ...
ypOBEHB
UCCIIeI0OBATh
BOTIPOC
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Further najee

To develop pa3BUBaTh, Pa3padaThIBATh, BHISBISTH
Measure Mepa, U3MepeHue

To measure U3MEPATH

Response OTKJIMK, pEaKIus

0) Ykaxxure, Kakue U3 3TUX CJIOB SIBJSIOTCS TEPMUHAMH.

3. Haiigute mnepeBoJ aHTIMUCKUX CJIOBOCOUYETAHMM W3 JIEBOTO CTOJIOMKa B

IPaBOM.

Holding constant the own price of a
good

Tunuuno  OyleT  COOTBETCTBOBATH
PAaBHOMY YBEJIWYEHHUIO

Will typically be matched by an equiva-
lent increase

Ha pa3Hoe koinuecTBO, KOrja JOXObI
pactyT

It is general truth that

[IporieHTHOE  W3MEHEHUE  BEIUYHHBI
cipoca

Consumer incomes will tend to increase

YrtoOnI HNCCJICA0OBATH 3TOT BOIIPOC AAJICC

By different amounts as incomes rise

VYaepxuBass COOCTBEHHYIO IIEHY Ha
TOBAp MOCTOSIHHOU

Depends on the level of consumer in-
comes

HCHBI Ha B3aHMMO3aMCHsCMBIC TOBApPhbI
MOAACPKNUBAIOTCS ITOCTOSAHHBIMUA

To investigate this question further

HOI[GJIGHHOG Ha COOTBCTCTBYHOLICC
IMPOUNCHTHOC N3MCHCHHC

Must now develop a measure

OOmenpuHsATass UCTUHA 3aKJIFOYAeTCS B
TOM, 4TO

The percentage change in quantity de-
manded

DJIACTUYHOCTh  CIpoca IO  JIOXOAY
V3MEPSIET BIUSIHUAC

Divided by the corresponding percent-
age change

J10JDKHBI BEIpaOOTaTh MEPY

The income elasticity of demand
measures the effect

3aBUCUT OT YPOBHSI TOTPEOUTEIHCKUX
JIOXOZ0B

The prices of related goods are held
constant

[ToTpebutenbckue  MOXOABI  OyayT
CTPEMUTHCS K YBEIIMUEHUIO

ynpa)KHeHHﬂ HA rPaMMAaTHY€CKHUEC ABJICHUA TCKCTA

B nmanHOM TekcTe BCTpeuaeTcs ymoTpeOJICHHE CIEAYIOMUX TPaMMaTHYeCKUX

SIBJICHUU
1) mpuuacrue |;
2) dopma Future Simple;
3) MomaNbHbIH raaroa Must;
4) cTpajatenbHbIi 3aJI0T.
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1. Ipuuactue | (Cmotupute ypok 4) ¢ 3aBUCHMBIMH CJIOBAaMHU MOXET
NEPEBOIUTHCS HA PYCCKUU S3BIK I€EPUYACTHBIM 000OPOTOM.

Reading this book, she laughs a lot. (Uuras 3Ty KHHT'Y, OHa MHOTO CMEETCS).

Looking at her, he always remembers her father. (I'nsas Ha Hee, oH Bcerna
BCIIOMHHAET €€ OTIA).

Yup. 1. Ilepeseaute npennoxenus ¢ [Ipuuactuem | u HaliuTe aHATIOTUYHbBIE
MMPCIIOKCHUA B TCKCTC.

1. Entering the room, we turn on the light. 2. Coming to the theatre, we see a
play. 3. Looking out of the window, he sees his beautiful garden. 4. Hearing the
sounds of music, she stops talking. 5. She always enters into the room, leaving the
door open. 6. Working at his desk, he listens to a CD. 7. Running into the road, the
young man stopped a taxi. 8. Looking through the newspaper, she noticed a photo-
graph of her boss.

YHp. 2. U3menunte MpCAIOKCHUA, 3aMCHUB IIPHUAATOYHBIC IIPCIJIOKCHHA
HpI/I‘{aCTI/IeM | ¢ 3aBUCUMBIMH CIIOBaMU.

1. We speak in a loud voice when we feel at ease. 2. When people are afraid of
falling, they step very carefully. 3. You must have much practice when you learn to
speak a foreign language. 4. When you copy English texts, you must pay attention to
the articles. 5. When people travel in Central Africa, they meet many wild animals. 6.
When she leaves the room, she always switches of the light. 7. Everybody must be
careful when he crosses a street. 8. When you speak English, you must pay attention
to the order of words.

2. ®opma Future Simple (Cmotpute Temy 3).

VYup. 1. IlocraBeTe mpemioxenus B ¢opmy Future Simple, ucmons3ys
00CTOATENbCTBA BPEMEHH, JIAHHBIC B CKOOKAX.

1. 1 am an engineer (in two years). 2. He goes to Moscow (tomorrow). 3. The
students visit the Hermitage (next year). 4. My brother is a student (in a year). 5. We
travel to France (in summer). 6. | do my homework after dinner (tomorrow). 7. He
buys newspapers every day (on Saturday). 8. The teacher asks the students every les-
son (at the exam).

Yup. 2. Haiiiure B TekcTe mpeiiokeHus ¢ Tiiarojamu B ¢popme Future Sim-
ple u mepeBennTe MX HA PYCCKUH S3BIK.

3. MopanbHsIi rimaron must (cmorpute Temy 1).
Yup. 1. [lepeBeaure npeaioxeHUs: HA PYCCKUM SA3bIK.

1. You must work hard at your English. 2. You must learn the words. 3. It must
be very difficult to learn Chinese. 4. You must not talk at the lessons. 5. Everybody
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must come to studies in time. 6. You must not make notes in the books. 7. I must help
my mother today. 8. She must stop eating much and she must lose weight.

Yup. 2. Haligure B TEKCTE MPEMIOKEHUS C IIaroJoM Must u nepeBeauTe ux
Ha PYCCKUH SI3BIK.

4. CrpanarenbHblii 3amor. Eciam B TpeioKeHHH YIMOMHHAETCS  JIUIIO,
COBepIIIaoIee JecTBre, ynorpedsercs npeaior by. Eciu nelictBue coBepimaercs
HEOJYIICBJICHHBIM TpeaMeToOM (IIpU MMOMOIIM Yero-aubo0), TO yHOTpeOsseTcs
npetor with.

Houses are built by workers. ([Toma ctpositcst pabourmm).

Bread is cut with a knife. (X1e6 pexyt HOXOM).

Yup. 1. [TocTaBpTe NpeoKEHUS B CTPAAATEIbHbIN 3aJI0T.

Example: Mother waters the flowers in the evening. — The flowers are watered
by Mother in the evening.

1. Irene's husband brings her beautiful shells from the south. 2. The explorers
give the newspaper reporters long interviews. 3. Mr. Wilson will teach you English.
4. Snow covers ground every winter. 5. Lydia will show you a new book of pictures.
6. In summer the boys often drive the horses to the fields. 7. They will send us a box
of fruit. 8. We will do the translation in the evening.

Yup. 2. Haiinure B TEKCTE MNPEUIOKEHUS CO CTPAJATEIbHBIM 3aJI0TOM H
NEPEeBEAUTE UX HA PYCCKUM S3BIK.

Text5
EFFECT OF INCOME ON DEMAND

Holding constant the own price of a good and the prices of related goods, we
examine the response of the quantity demanded to changes in consumer incomes.
Thus, a rise in the income of consumers will typically be matched by an equivalent
increase in total consumer spending.

It is general truth that higher consumer incomes will tend to increase the quan-
tity demanded for most goods. However, demand quantities will typically increase by
different amounts as incomes rise. Thus, the pattern of consumer spending on differ-
ent goods depends on the level of consumer incomes.

To investigate this question further we must now develop a measure of the re-
sponse of quantity demanded to changes in income.

The income elasticity of demand for a good is the percentage change in quanti-
ty demanded divided by the corresponding percentage change in income.

The income elasticity of demand measures the effect on quantity demanded
when incomes are changed but the own price of the good and the prices of related
goods are held constant.
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ITociieTekcToBbIC YIIPaKHEHUSA

l. HaﬁI[HTC B TCKCTC CJICAYIOIIUC CIIOBOCOUCTAHUA U IICPECBCANUTC UX.

We examine the response of the quantity demanded; will typically be matched
by an equivalent increase; depends on the level of consumer incomes; we must now
develop a measure; divided by the corresponding percentage change; when incomes
are changed; prices of related goods are held constant; to investigate this question
further; the income elasticity of demand.

Il. Haitnute ommOku B mepeBojie 2-ro ab3aia U UCIPaBbTE UX.

ComuumenvHo, umo 6ojiee 6blcoKue 00X00bl nompebumenei npugeoym K
yeenuuenuto cnpoca Ha Hekomopwvie mogapvl. OOHAKO BelUUUHA NPEONONCEHUS]
Oy0em MOYHO YBeIUUUBAMbCA NO Mepe Mo20, KaK Npouzeoocmeo pacmem. Taxum
0bpazom, xapakmep NOmMpeOUMenbCKUX pacxo008 HA pa3IuyHble MOBAPbl 3A6UCUM
OM WUPOKO20 ACCOPMUMEHMA MOBAPO8.

[1l. OTBeTbTE, BEpHBI JIU CIEAYIONINE YTBEpKaAeHHs. B oTBeTax mcmnosb3yiite
BBOJIHBIE (hpa3bl:

a) Itis true that ...

b) It is false that ...

c) I agree that ...

d) This is quite wrong (right) ...

A rise in the income of consumers is matched by an equivalent increase in total
consumer spending.

Higher consumer incomes tend to reduce the quantity demanded.

The pattern of consumer spending on different goods depends on the taste of
consumers.

The income elasticity of demand is the percentage change in quantity demand-
ed divided by the quantity supplied.

The income elasticity of demand measures the change of consumer incomes.

V. O3arnaseste a03a1ibl TEKCTA.

V. ChopmynupyiiTe 1eap aBTOpa W TJaBHYIO MBICIb TEKCTa, 3aKOHUYUB
MIPEIIOKECHMsI, BBHIOMpass HanOosiee TOMXOMSINNUE JJIS BBIPAKCHUS Ballleld MBICTU
CJIOBA.

Llenv  _asmopa —  umo-mo  coeramsb  (pacckazamo,
NPOAHATUZUPOBAMb, CPABHUMb, OAMb UHGDOPMAYUIO).

[ nasnas mvicib — mo, 0151 we2o asmop 3mo oejaem

a) The purpose (uens) of the author is to discuss (describe, show, define,
analyze, provide some information on ...) ...
b) The main idea (rnmaBuas mbicin) of the text is that ...
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VI. BeiOepute u3 kaxzaoro adzama 1-2 mpennokeHus, COCTABISIIOIINE €ro
CyTh, UTOOBI MOTYYHIIOCH PE3IOME TEKCTA.

6 Some Aspects of the Theory of Consumer Choice

IIpearexkcroBbie ynpasKHeHUs

1. MexayHapoJHbIe CIIOBA.
IIpouTure 1 nepesenure.
Aspect, theory, element, combination, satisfaction, maximize, budget.

0) Haiinure, BBIMUIIUTE W MEPEBEIUTE BCE MEXKIYHApPOJHBIC CJIOBa U3 4-TO
a03ara Tekcra.

2. HoBrle ciioBa.
[IpouTuTe U 3aIOMHUTE HOBBIE CJIOBA.

To consist COCTOSITh

To describe OIKCHIBATh

(a) consumer HOTPEeOUTEIb, MOTPEOUTETBCKUI
Consumption noTpeOacHHEe

Choice BBIOOD

Environment cpelia, OKpYKEHHUE
Income JTOXOJT

Price IeHa

To spend TPaTUTh

Taste BKYC

Both...and U...U, KaK...TaK U
Good(s) TOBap

A bundle Ha0op, MaKeT
Consumption bundle NOTPEOUTENHCKUN HAOOP
According to B COOTBETCTBHH

To purchase MOKYTIATh

To define OTIPEICIIATh

Constraint CIAepP )KUBaHUC

To afford MO3BOJIUTH ce0e
Feasible BEPOSATHBIN, OCYIIIECTBUMBIH
To depend (on) 3aBUCETh

To consider paccMmaTrpuBaTh

Meal(s) 1A, eaa
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To go without
Allowance
Trade off
Toyield
Assumption

00xoauThCs 0€3...

nocobue, cojiepxanue (rojloBoe, MECSIYHOE)
3]1. CAENIKa, KOMIIPOMHCC

JaBaTh, IPOU3BOINUTH, BBITTYCKATh
TIPEATOI0KEHNE

0) Ykaxxure, Kakue U3 3TUX CJIOB SIBJSIOTCS TEPMUHAMH.
3. Haiigute mnepeBojJ aHTIUMNUCKUX CJIOBOCOYETAHMM U3 JIEBOTO CTOJIOMKA B

IIPaBOM.

Require lower quantities

Bce npyrue ToBapsl, KpoMe NPOAYKTOB

Consumers do the best they can

MakcuManbHO YBEJIHYUTH COOCTBEHHOE
yJIOBJIETBOPEHHE

Cinema ticket

HpC,Z[HOJ'IO}KeHI/IH O IMTOBCACHUH

Maximizes his or her own satisfaction

Mexny dSTUMU JIByMS  KPaWHOCTSIMH
CYIIIECTBYET CHEKTP KOMOMHAIIUHN

Can be purchased out of a given in-
come

Hcnonp30BaTh BeCh HAJTMYHBIN TOXO0/T

All goods other than meals

[ToTpebutenu nenar0T Kak MOXKHO JTydIle

The behavioural consumption

bunet B xuHO

Use up all available income

MoryT ObITh KYIIJICHBI 32 TAaHHBIA JTOXO]T

Rank different combinations of goods

CnepkxuBaHUE B COOTBETCTBHH  C
OI0/KETOM TOTpeOUTEIIS

An affordable consumption bundle

TpeOyeT B MEHbIIIEM KOJINYECTBE

Between these two extremes lies a
range of combinations

[lepeuncnsaTh pa3aUYHbIC KOMOWHAIHH
Ha0OPOB TOBAPOB

The consumer’s budget constraint

JloCTyHBIN MOTPEOUTETHCKIIM TTAaKeT

anamnemm HA rPAaMMAaTHY€CKHE SABJICHUA TCKCTA

B nmanHOM TekcTe BCTpeuyaeTcs ymoTpeOJIeHHE CIEAYIOMUX TPaMMaTHYeCKUX

SIBJICHUU

1) mpuTsDKaTEIHHBIN TAJEK CYIICCTBUTECIBHBIX;
2) INIHBIE MECTOMMEHHS B BO3BPATHOM U IMPUTSKATCILHOM IaJ1eXKaXx;
3) MOJIaTbHBIE TJIaroJibl U UX SKBUBAJICHTHI,

1. CymiecTBUTEIIFHOE B aHTJIMMCKOM SI3BIKE MMEET TOJIBKO 2 Tajea: OO 1
NPUTSDKATENBHBIN. [IpUTsS)aTeIbHBIA TaJeK OTBedaeT Ha Borpoc der? (whose?) u
oOpa3yercs jo0aBIeHHEM OKOHUaHUS — S (-€S) "epe3 anoctpod.

Hanpumep: a student’s book — kaura crynenTa

Mr. Black’s house - mom rocioguna biska

Yup. 1. O6pa3zyiiTe CI0BOCOYETAHUS C CYIIECTBUTEIBHBIM B MIPUTSHKATEIBHOM

najiesxe mo oopasiy:




Sister, my, name — my sister’s name (MMs MOCH cecTpbl)
This, book, student — this student’s book (kHura 3Toro cTYICHTA)
Our, students, diploma works;  (aumaoMHbBIC paOOTBI HAIITUX CTYJICHTOB)

Room, my, friends; (koMHaTa MOero Apyra)
Son, this, engineer; (ChIH 3TOrO MHXEHEPA)
My, teacher, lesson; (ypox mMoero yduTens)
Marks, these, students (OTMETKH 3THX CTYJICHTOB)
Doctor, Ann, Bess (Bpau Aunbl 1 becc)

Student, dictation (TuKTaHT CTy/IEHTA)

Her, family, friend (ceMbst ee opyTH)

Our, economists, report (oTueT HAIIUX YKOHOMHUCTOB)

Yup. 2. OTBeTbTe Ha BONPOCHI, yMOTPeOJsis CJIOBa, JaHHbIE B CKOOKax, B
NPUTSKATETLHOM HaJexke.

1. Whose exercise-book is this? (my sister)

2. Whose son lives in Manchester? (my friend)
3. Whose pen’s on the table? (our teacher)

4. Whose mark’s good? (my son)

5. Whose name’s Peter? (Mister Wrenn)

2. JInunbie mectoumenus (I, you, he, she it, we, they) usmensrorcss mo
najexaM; OHH yIOTPeOISroTcss B OOIIEeM, OOBEKTHOM, MPHUTKATCIHHOM,
BO3BpPaTHOM TMajexaX. B 3TOM ypoke HaM BCTPEUYAlOTCSd MECTOMMEHHUS B
IPUTSKATETILHOM M BO3BPATHOM MMaCiKax.

[TputskaTenbHBIN TAJEK OTBEYACT HAa BOIPOC «UEH?» M UMEET CIEAYIOIINE

dbopmBbI:
I — my;
you — your,
he — his;
she — her;
it — its;
we — our,;
they — their.

BosBpaTtHbIil manex MECTOMMEHHMH COOTBETCTBYET PYCCKMM MECTOMMEHUSM
«cam», «cebs», oOpasyercs myreM jgobOaBieHus cyddukca — self B exmHCTBEHHOM
qrciie ¥ — Selves Bo MHOXKECTBEHHOM:

| — myself;

you — yourself (yourselves);

he — himself;

she — herself;

it — itself;

we — ourselves;
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they — themselves.

Yuop. 1. CxkaxuTe, 4YbM OTO BEIIHM, 3aMEHSS CYIIECTBUTEIBHOE WU
MECTOMMCEHUE B O6I.H€M maacxKe COOTBCTCTBYIOIIIUM MMPUTAKATCIbHBIM
MECTOMMEHUEM.

Hanpumep: The car belongs to Ann. — It’s her car.

1. These books belong to Mike. 2. This office belongs to us. 3. The glue be-
longs to Cathie. 4. The diary, the paper clips, the files belong to our secretary. 5. This
stapler belongs to me. 6. The folder belongs to you. 7. This house belongs to Mary
and Nick.

Ynop. 2. OrtBerbTe Ha BONPOCHl WIM JONOJHUTE (pasy, HCIONb3Ys
COOTBETCTBYIOIINE BO3BPATHBIE MECTOMMEHHUS U NIEPEBEIUTE HA PYCCKUM SI3BIK.
Hanpumep: - Who repaired the oven for you?
- Nobody. I did it myself.
(KTo otpemonTupoBain tebe nyxoBky? Hukro, s cam 3T0 caenan).

a) Who cuts your hair?
Nobody, I cutit ........ :

b) Who told you Nancy got married?
Nancy told me ........... :

c¢) Does Mr. Smith have a secretary?
No, he doesn’t, he does everything ............. .

d) Do you want me to type the letter for you?
No, you needn’t! We’ll type it ............. :

e) Can you copy the papers for me?
Why, can’tyoudo it ........... ?

f) Do you want anything to eat? Please, help ............ to the cake!
g) Don’t get angry! Control ............. !
h) The film ............... is very good, but I don’t like the music.

Text 6
SOME ASPECTS OF THE THEORY OF CONSUMER CHOICE

The theory consists of four elements which describe both the Consumer and
the market environment:
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1) The given income that the consumer can spend;

2) The prices at which goods can be bought;

3) The consumer's tastes, which rank different combinations of bundles of
goods according to the satisfaction they yield the consumer;

4) The behavioural assumption that consumers do the best they can for them-
selves. Of the possible consumption bundles that can be purchased out of a given in-
come, the consumer picks the bundle that maximizes his or her own satisfaction.

Together, elements 1 and 2 define the consumer's budget constraint. The budg-
et constraint describes the different bundles that the consumer can afford.

Which bundles are feasible, or can be afforded, depends on two factors: the
consumer's income and the price of different goods.

Consider a student with a weekly budget (income, allowance, and grant) of
£.50 which can be spent on meals or films. (When there are more than two goods, we
can think of films as Standing for all goods other than meals). Each meal costs £ 5
and each film £ 10. What combination of meals and films can the student afford to
buy? Completely going without films, the student can spend £50 on 10 meals at £ 5
each. Completely going without meals, the student can buy 5 cinema tickets at £ 10
each. Between these two extremes lies a range of combinations of meals and films
that together cost exactly £50. These combinations are called the budget constraint.

Thus, the budget constraint shows the maximum affordable quantity of one
good given the quantity of the other good that is being purchased.

The Table shows the budget constraint for the student in our example. Each
row of the table shows an affordable consumption bundle. For example, row 4 shows
that 6 meals and 2 films (costing 20) use up all available income. The Table shows
the trade-off the student must make between the meals and films. Higher quantities of
meals require lower quantities of films.

Table Alternative Affordable Consumption Baskets

Quantity of Meals Spending on Quantity of Films | Spending on Films
(Om) Meals (5xQm) (Qf) (1 OxQf)
0 0 5 50
2 10 4 40
4 20 3 30
6 30 2 20
8 40 1 10
10 50 0 0

IHocaeTekcTOBBIE YIIPAKHEHUS

l. HaﬁILHTe B TCKCTC CJICAYIOMNC CIIOBOCOUYCTAHMA U IICPCBCANTEC HX.

The theory of consumer choice; both the consumer and the market environ-
ment; according to the satisfaction they yield to the consumer; Which bundles are
feasible depend on two factors; consider a student with a weekly budget; completely
going without films the student can; these combinations are called; the different bun-
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dles that the customer can afford; the trade-off the student must make between the
meals and films.

Il. HaliguTe ommOku B nepeBoje 2-ro u 3-ero ab3aleB U UCIPaBbTE UX.

Oonako, anemenmvr 1 u 2 noxasvieaiom 0100dcemuvie G03MOICHOCMU
Kadcoo2o  unena  obwecmea.  bBroodicemuvie  6o3modicHOCMU  ORNUCHIBAIOM
EOUHCMBEHHYIO Gelb, KOMOPYIO 3aKA3al NOmpeoumens.

Kaxue naanvt 603M024CHbI UMY OO0NHCHBL ObIMb NPUHAMDBL, 3a6UCUm Om 2-x
Gaxkmopos. dncenanus nompebumens u cpoka 3axKasa.

[1l. Beibepute nmpaBuiIbHBIN OTBET HA IPEIIOKEHHBIN BOIIPOC.

1. What elements does the theory of consumer choice consist of?

The theory includes the budget constraint, the consumer's tastes, money, the
consumer has in his disposal and shops. The theory studies the consumer's income
and taste, the prices at which goods can be bought and the behavioural assumption.

2. Does the budget constraint describe the different bundles that
the consumer can afford?

Yes, it does.

No, it does not.

3. What do we understand under "films™ in the given text? Under "films" we
understand all goods other than meals.

4. What does the budget constraint show?

The budget constraint shows the dependence between the quantity of savings
and the quantity of income. The budget constraint shows the maximum quantity of
one good given the quantity of the other good that is being purchased.

V. OzarmnaseTe a03a1bl TEKCTA.

V. CdopmymupyiiTe 1eidb aBTOpa M TJIABHYKO MBICIb TEKCTa, 3aKOHUYUB
IIpeJI0KEHU, BBI6I/Ipa${ HanOoJiee MOAXOISIINE IS BBIPAXKEHHS Ballled MBICIU
CJIOBA.

a) The purpose (uiens) of the author is to discuss (describe, show, define, ana-
lyze, provide some information on ...) ...

b) The main idea (rmaBrast mbicib) of the text is that ...

V1. CocTaBbTe KpaTKOE pe3toMe TEKCTa, 3aKOHYUB MPEII0KCHUS.
In the beginning of the text it is said that ...

Then it is spoken about ...

Further, the author informs the reader about ...

In conclusion, it is said ...

7 Revenue and Costs
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IIpearexkcroBbie ynpasKHeHUs

1. MexayHapoHbI€ CIIOBA.

IIpouTture U nepesenure.

Firm, theory, giant (gigantic), company, technology, examining, economy
(economic), total, concept.

0) Halinqure, BRIMUIINTE W MEPEBEAUTE BCE MEXKIAYHAPOIHBIC CJIOBa U3 4-TO
a03aria TeKcrTa.

2. HoBrle ciioBa.

HpO‘{TI/ITe M 3alIOMHHUTC HOBBIC CJIOBA.

Revenue JTIOXO]T

Cost(s) ICHa, CTOUMOCTb (HU3ICPIKKH)
To decide peraTh

Single €IMHCTBEHHBIN, €TMHOIHYHBIN
Supply peUT0KECHHE

Producer IPOM3BOIUTED

Vendor IpOoIaBell, TOProBell

Van TENeKKa

Output level YPOBEHBb MPOM3BOJICTBA, BHIMYCKA
To determine 00yCIOBIINBATH

Input(s) BJIOXKCHHE

To obtain OJIy4aTh

Demand crpoc

Demand curve KpHBas Crpoca

Hence CJIE0BATEILHO

Profit TIOXOI

Excess ... over H30BITOK, TPEBOCXOJICTBO ... HAT
Key KJIFOY, KJIFOUEBOU

An objective 1CJTb

To make (take) decisions NPUHUMATH PEIICHUS

To receive MOJIy4aTh

Essence CyTh

(to) increase yBEJIMYMBATh

Unit eIMHHULIA

Crucial point BYKHEHTITNI TTyHKT

To exceed MIPEBBINIATH

Thereby TaKUM 00pPa3oM, TEM CaMbIM

Production costs
Marginal costs
Marginal revenue

IMPOU3BOACTBCHHBIC U3JCPIKKHU
NpCacCJIbHBIC U3JACPIKKH, 3aTPAThI

MpeIeTbHBIA 10XO0/T

3. Haiinute mepeBoa aHTIUMCKUX CJIOBOCOYETAHUM W3 JIEBOTO CTOJOWKA B
MPABOM.
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How much revenue will be earned

[Ipon3BOaNTH M MpeIaraTh Ha MPOAAKY

The revenue obtained from selling

[Tosy4aTh BO3MOKHO OOJIBIIYIO NPUOBLIH

The firm should increase

Pemenuss ¢upmMbl 0 TOM, CKOJBKO
IPOU3BOJIUTH

To produce and offer for sale

HpOI/I3BOI[CTB€HHBIe HU3ACPIKKH 3aBUCAT
OT TCXHOJIOT'HHU

Self-employed ice-cream vendor

with a van

DKOHOMUYECKHUE TMOHATUSA NpUOBLIEH U
U3JIEPKEK

Is adding more to total revenue than
to total costs

Cxounbko pubbLTH OyeT 3apaboTaHo

To make as much profit as possible

[TpuObuIb, MOTyyaeMas OT NPOAAKH

Economic concepts of revenues and
costs

B TCOPHUU O MPCIJIOKCHHUU CYHICCTBYIOT
JABa OCHOBHBIX ITOHATHA

Firms’ decisions about how much to
produce

PaGorarommii  Ha  cebs
MOPOKEHOTO C TEJICKKOM

MIPOJIaBeI]

Prices that determine how much in-
puts are needed to produce this out-
put

Jlo6aBnsier Gombie K oOmed mpuObLIH,
4eM K 0OIIUM H3JIepKKaM

Production costs depend on technol-
ogy

[lensl, KOTOpBIE 00YCIOBIMBAIOT, KaKHE
BJIOKEHUSI HEOOXOAMMBI JJI BBITyCKa
JUTSI BBIITYCKA 3TOM MPOAYKITUU

There exist two essential concepts in
the theory of supply

[Ipennpusitie JOMKHO YBETUUHUTD

YipaxxHeHUus1 HA TpaMMaTH4YeCKHe SIBJICeHUS TEKCTA
B nanHOM TekcTe BCTpeuyaeTcs ymoTpeOJIeHHE CIEAYIOMUX TPaMMaTHYeCKHUX

SIBJICHUM:
1) Bpems Future Simple;
2) crienuaabHbIC BOMPOCHI;

3) MOJAJIBbHBIC I'NIaroJibl U UX SKBUBAJICHTEI,

4) coro3sl as ... as, not so ...as.

1. Bpems Future Simple (cmotpute Temy 3).

Yup. 1. O6cyaure MporHo3 MOro/ibl Ha 3aBTPa B Pa3HBIX PErHOHAX, HCITOJIB3YS
kpaTkue Gpopmel otBeta: Yes, it will wm No, it will not (won’t).

1. Will it rain in the south-west?
2. Will it snow in the north?
3. Will it snow in the south?

4. Will it rain in the south and south-east?
5. Will it become dry in the south?
6. Will it be windy in most places?
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7. Will it be cloudy in our place tomorrow?

8. Will it be sunny and warm in the centre?

9. Will it be cold and windy in the west?

10. Will it be frosty in the north and north-east?

¥Yup. 2. Haiigute B Texcre npemioxenus B Future Simple, nepesenure ux.
2. CrienmaiibHbIe BOIIPOCHI (CMOTpH TeMy 6).

Yup. 1. Hailigute nepeBoi BONPOCUTEIBHBIX CIIOB, MPUBEACHHBIX MOJT OYKBOM
A, B yactu nioj 6ykBoi b.

A. What; when; why; what kind of; who; where; what for; how long; how
much/many; which of

b. IToueMy; KTO/KOTOpBIN U3; UTO; KaKOH; TJe€; 3a4eM; KTO; CKOJIbKO; KOT/a;
KaK J10JIr0

Yop. 2. Creaywonme nOpeasioKeHUsT SBISIOTCS OTBETaMHU Ha BOIPOCHI,
KOTOPBIC BbI DOJIZKHBI 3a1aTh
Hanpumep: | like Ice-cream. — What do you like? / Who likes ice-cream?

a. Janet and David live in England. ...................... ?

b. David 1S an €CONOMISE. .......oiuiiitiit i ?
c. Janet likes to knit a thing or two! ... ?
d. She works inthe bank. ........... .. ?
e.[getupat7inthe MOrNING. ........coviiiiiiiiiiiii i, ?
f. She likes her work because it is very important. ................coeeeviennn.. ?

g. Pete and Nick speak Russian. ............coooiiiiiiiiiiiiii i, ?

3. MonasbHble Taaroisl (cMoTpu Temy 1).

Yup. 1. [Jaiite Banry peKOMeHAal1I0, COBET, UCIIOIb3Ysl CJIOBa, IPUBEACHHbIC
B CKOOKax.

Hanpumep: | have been robbed! (go/police)

- You should go to the police

1. I’m hungry! (have a snack)

2. I need a newspaper. ( go/ newsagent’s)

3. mnot very well, I’m afraid... (call/doctor)

4. | have a splitting headache. (take/aspirine)

5. I’m short of time. (take/ a taxi)

6. My jeans are too dirty. (wash/ them)

Yuop. 2. IlpouruTe ¢ MOMOILIBIO CIOBapsl MpaBUJIa MOBEICHUS 34 CTOJOM.
Hanumure/o0cynure, Kak Bbl JOJKHBI U HE JIOMKHBI Ce€0sl BECTH, UCHOJIB3ysl Must
wi must not (mustn’t).

Hamnpumep: I mustn’t eat too fast or too slowly!
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. Don’t eat too fast or too slowly.

. Don’t put your elbows on the table while eating.

. Don’t have your spoon in your cup when drinking tea or coffee.
. Sit up straight and face the table.

. At a small party, start eating when everything is served.

. At a large party, wait for the hostess’s signal to start eating.

. Say “No, thank you” to refuse a dish.

. Say “Yes, thank you” to accept a dish.

O IO\ U1 WK —

Yuop. 3. Haliiure B TEKCTE€ MNPEIJOKEHUS C MOJAIbHBIMM TJarojaMud H
NEePEBEAUTE UX HA PYCCKUM S3BIK

4. Coro3bl @S ... as (Takoii ... kak)/ Not SO ...as (He Tako ... Kak).

OTH COIO3BI HCIIONB3YIOTCA U1l CPaBHEHHS TMPEAMETOB WIHM TOHSITHH TIO
CTETeH! KauecTBa. [IpuaraTenbHOe CTABUTCS B TIOJIOKUTEIIBHON CTETICHH.

Hanpumep:

My son is as tall as this boy ( Takoii »xe BBICOKHI1, KaK).

She is not so diligent as she should be! (e Takas npunexHasi, kak).

Yup. 1. CoenuHuTe YaCTH NMPEITIOKEHUIN COTIIACHO MOJIEIIH:
Mogens: My friend is (old) ... his brother.
My friend is as old as his brother.
My friend is not so old as his brother.
My friend is older than his brother.

1. The dinner is (good) ... lunch. 2. Your room is (light) ... hers. 3. The boy
was (clever) ... his sister. 4. The first story is (interesting) ... the second. 5. This way
is (short) ... that. 6. This writer is (famous) ... that. 7. You are (cold) ... me. 8. This
hill is (high) ... that. 9. This flower is (beautiful) ... a rose. 10. The green pencil is
(long) ... the red one.

Yup. 2. Haliqute B TeKcTe U NepeBeUTE MPEJIOKEHUS C COI03aMHU as ... as,
not so ... as, than.

Text 7
REVENUE AND COST

How do firms decide how much to produce and offer for sale? Can a single
theory of supply describe the behaviour of a wide range of different producers, from
giant companies such as ICI and Shell to the self-employed ice cream vendor with a
van?

For each possible output level a firm will wish to know the answer to two
questions: how much will it cost to produce this output and how much revenue will
be earned by selling it. For each output level, production costs depend on technology
that determines how many inputs are needed to produce this output, and on input
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prices that determine what the firm will have to pay for these inputs. The revenue ob-
tained from selling output depends on the demand curve faced by the firm. The de-
mand curve determines the price for which any given output quantity can be sold and
hence the revenue that the firm will earn.

Profits are the excess of revenues over costs. The key to the theory of supply is
the assumption that all firms have the same objective: to make as much profit as pos-
sible. By examining how revenues and costs change with the level of output produced
and sold, the firm can select the output level which maximizes its profits. To under-
stand how firms make output decisions we must not forget about economic concepts
of revenues and costs.

Firms' decisions about how much to produce and supply depend both on the
costs of production and on the revenues they receive from selling the output. This is
the essence of the theory of supply. Also there exist two essential concepts in the the-
ory of supply, marginal cost and marginal revenue. Marginal Cost is the increase in
total cost when output is increased by 1 unit. Marginal revenue is the increase in total
revenue when Output is increased by 1 unit.

The crucial point is that, so long as marginal revenue exceeds marginal costs,
the firm should increase its level of output. Why? Because producing and selling 1
more unit is adding more to total revenue than to total cost, thereby increasing total
profit.

IlocieTexkcToOBbIE YIPAKHEHUSI

l. HaﬁIIPITe B TCKCTC CJIICAYIOIMUC CIOBOCOYCTAHUA U IICPCBCIANUTC UX.

Producing and selling; to understand how firms make decisions; we must not
forget; a firm will wish to know the answer; the demand curve determines the price;
hence the revenue that the firm will earn; the key to the theory of supply is ; to de-
scribe the behaviour of a wide range of different producers;

Il. HaitnuTe ommOKu B IepeBo/ie MOCIEIHET0 ab3ala U UCIIPaBbTe HX.
Humepecnvim nynkmom s61semcs mo, 4mo NOKA MapeuHaibHble 00X00bl MeHbUle
MAPRUHATILHBIX YeH, hupma ymeem Nogululams YpogeHs ceoux npudwliel. Ilovemy?
Ilomomy, umo npouzeo0cmeo u npooaxca HA O0OHY eOUHUYy Ooabule NPUHOCUM
bonvue odwell npubvliu, wem umo-iubo ewe, a MaKum o00paA3OM NOLYUAIOM
O0LULYTO NPUOBLID.

III. OTBEeTHTE HA BOMIPOCHI.

1. Can a single theory of supply explain the behaviour of a giant company and
a self-employed vender?

2. What must a firm know starting a production?

3. What do the production costs depend on?

4. How do inputs influence revenue?

5. What does the demand curve determine?

6. What does Figure 4 show?
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7. What are profits?

8. What is the key to the theory of supply?

9. How can the firm select the output level which maximizes its profits?
10. What are the essential concepts in the theory of supply?

11. What is marginal cost?

12. What is marginal revenue?

13.When is it profitably to increase the level of output?

V. O3arnasere ab3arbl TEKCTA.

V. CdopmynupyiTe 1ejlb aBTOpa W TJIABHYKO MBICIb TEKCTa, 3aKOHYUB
MpCaJIOKCHUA, BBI6I/IpaSI Haunooiee noaAxoaAIe IJjisi BBIPAKCHUA Ballleil MBICIIH
CJIOBaA.

The purpose (uens) of the author is to discuss (describe, show, define, analyze,
provide some information on ...) ...

The main idea (rmaBuas mbiciib) of the text is that ...

V1. CocTaBbTe KpaTKOE pe3toMe TeKCTa, 3aKOHYHB TPE/IJI0KEHUS.
In the beginning of the text it is said that ...

Then it is spoken about ...

Further, the author informs the reader about ...

In conclusion, it is said ...

8 Business Organization. Part 1

IIpenrexkcToBble yNpaKHEHUSs

1. MexayHapoIHbI€ CJIOBA.
[IpouTuTe U nepesenute.
Firm, company, partner(partnership), million, business, inflation.

0) HalinquTe, BRIMUIINUTE ¥ IEPEBEIUTE BCE MEXKITYHAPOIHBIE CIIOBA U3 2-TO U 3-
ero ab3aleB TEeKCTa.

2. Hosble croBa.

[IpoutnTe U 3aIOMHHUTE HOBBIE CJIOBA.

Business JIeN0, IpeanpusaTie, Gupma

Sole trader € IMHOJIMYHBIN, YaCTHBIN MPeTPUHIMATENb
Partnership TOBAPHIIECTBO

Majority OOJIBIIMHCTBO

Average cpeaHuit

To be worth CTOUTD

To conceal CKpBIBaTh
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Disparity
To be entitled to
To be responsible for

HECOOTBETCTBUE, HEPABEHCTBO, TUCTIPOIIOPLUS
MMETH IIpaBa Ha
OBITh OTBETCTBEHHBIM 32

Loss yOBITOK, OTEPs

A health food shop MarasuH 3KOJOTHYECKH YHCThIX TPOTYKTOB
Premises HEJBUKUMOCTD

A till Kacca

To declare OOBABIIATH

Assets CpelCTBa, KaluTal

To prosper MPOIIBETATh

To expand pacupsTh

6) YKa)KI/ITe, KaKHC U3 3TUX CJIOB ABJIAOTCA TCPMHUHAMMU.

3. Haiigute mepeBoJ aHTIMKUCKUX CJIOBOCOUETAHMM W3 JIEBOTO CTOJIOMKA B

IPaBOM.

Because of inflation

@DyproH AJisg 10CTaBKU

Some of the largest companies made prof-
its

Cpennue 10X0Jbl OBUIA MOYTH B TPH
pasa 6oJblie

Much larger still

YTtoObI IMOJIYYUTb OTU NCHBI'K

Losses that you cannot meet

DTO0 CTOMJIO OBI 3HAYMTEIBHO OOJIBIIIE

To raise this money

N3-3a undusium

A delivery van

Emie ropasno 6osbliie

Renting the premises

OFpOMHOC OOJIBIITMHCTBO U3 KOTOPBIX

The average profits were nearly three | OtaensHoe JIMIIO, HOJTHOCTBIO
times larger UMEIOIIIee ITpaBa Ha MPHOBLIb
Someone to stand at the till HekoTopsie u3 KPYIHEHIIIX

KOMITAHWW TTOJTyYaJy T0XOJIbI

This would be worth considerably more

ApeH1ysl TOMEIICHUE

A single individual who is fully entitled to
the income

VYOBITKH, KOTOphIE BBl HE MOXETE
BO3MECTUTH

The vast majority of which

Koro-to, kT0 Oyz1eT CTOSITh 3a Kaccoi

prﬂ)KHEHI/Iﬂ HA rPAaMMAaTHY€CKHE AABJICHUA TCKCTA

B nmanHOM TekcTe BCTpeuaeTcs ymoTpeOJICHHE CIEAYIOMUX TPaMMaTHYeCKUX

SIBJICHUM:
1. Past Simple;
2. obopor there +be;
3.MOJaJIbHBIC TJ1aroJibl;
4. "HOUHUTUB;
5. MectonMeHus SOMe, any;
6. KOJIMYECTBEHHBIC YNCIIUTEIIbHBIE.
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1. Past Simple
Bpemennas ¢opma riaroma Past Simple (mpoctoe mpornenmiee Bpems)
o0pasyeTcsi OT PaBUIBHBIX TJIAr0JIOB C MMOMOIIBI0 OKOHYaHus -ed,
Hanpumep: to work — worked
to produce — produced;
B To Bpems kak Past Simple HenmpaBwibHBIX TaroiioB coorBerctByet |l
dbopme riarona (cM. TaOIUIly HEMTPABUIBHBIX TJIar0JIOB),
Harpumep: to think — thought
to begin — began.

Past Simple ynorpebinsercsi, 4ToObI BBIPa3UTh Pa30BbIC WM MOBTOPSBIIHECS
JIEUCTBUS B IIPOLIIIOM.

BomnpocutensHass u orpunarenbHas ¢opma o0pa3yroTcs ¢ IOMOIIbIO
BcriomorareabHoro raaroia did/ did not (didn’t).

Hanpumep: We studied many subjects at school.
Did we study many subjects at school?
No, we did not (didn’t) study many subjects at school.

['maron to be umeer B mporeamnieM BpeMeHH GopMy WaS — B €AMHCTBEHHOM
guciae W Were — BO MHOXECTBEHHOM. lIpu oOpa3oBaHUM BONPOCUTEIBHON U
OTPHULIATEILHOW (POPM HE UCIIONIB3YET BCIIOMOTATEIbHBIN TJIaro.

Hanpumep: She was in the Crimea in summer.
Was she in the Crimea in summer?
No, she was not (wasn’t) in the Crimea in summer.

C Past Simple moryt ynotpe0asaThCs TaKue yKa3aTeIH MPOIIEIIIero BpeMeH!
kak Yyesterday (Buepa), last week/month/year(na npomioii Hemesae/B mpoILIOM
MecsIIe/B TPOIIJIOM TOAY) M T.II., MOJYSPKUBAIOIINE, YTO MPOIICAINIee ICHCTBUE HE
CBSI3aHO C JAHHBIM MOMEHTOM.

Vop. 1. Beinumure B OTAEIbHBIE KOJOHKH IPABUJIBHBIE UM HENPABUIBHBIE
riarojel M3 Tekcra ypoka. IlocraBere mx B (dopmy Past Simple. IlepeBennte
IIOJTYYCHHBIC IIapPBhbI.

Hanpuwmep:

to walk — walked (rynste — rysmsin) to see — saw (BumeTh — BHIEN)

To be (is, are), to show, to conceal, to make, to own, to entitle, to rent, to pay,
to stand, to keep, to meet, to have, to declare, to remain, to include, to share, to need,
to expand, to buy, to sell, to raise, to decide, to go.

Yop. 2. Hanumwute nuchbMo 00 OJHOM W3 BalMX TOE3/I0K, OTBETHUB Ha
NpCaJIOKCHHBIC BOIIPOCHI.

- Where did you go?

- When did you go?

- How did you travel? (by train, by local train, by bus, by car, by air, by sea)

- Were you comfortable?

- What time did you leave?
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- What time did you arrive?
- What did you do on the flight/ in the train, etc.?
- What did you do after your arrival?

My best regards t0.......ooeviiiiiiiiiiii
Sincerely yours, .........cceevevvennnn..

Yup. 3. Onpenenure, Kakoil rpaMMaTH4ecKoil (OpMOMN SBISIOTCS CJIOBa C
okonyanueM —ed :

a) riarojom B Past Simple;

b) npuyactuem Il;

C) YaCTbIO I'Jiarojia B CTpaaaTCiIbHOM 3aJI0T'C.

HepeBenI/ITe IMPCAJIOKCHUA.

1. In the UK businesses are self-employed sole traders, partnerships or compa-
nies.

2. A sole trader is a business owned by a single individual who is fully entitled
to the income or revenue of the business and is fully responsible for any losses the
business suffers.

3. Your remaining assets, including personal assets, such as your house, will
then be sold and the money shared out between your creditors.

2. O6opor there be (there is/are; there was/were; there will be).

SBngeTcs onmucaresbHOM KOHCTPYKLMEH, OTBEYAaeT Ha BOmpoc: UTo HaxoauTcs B
AJaHHOM mecte? HepeBO,Z[I/ITCH CJIOBaMHU ecmb, umeemcs NI HC IICPCBOAUTCSA COBCCM.
Ecmu B KOHIOC IIPCHIOKCHUA CCThb 06CTO$IT€J'II>CTBO MECTa, TO IIPCHIIOKCHHUC
IIEPCBOAUTCA C KOHIIA.

Hanpumep: There are many houses, cars, people in the street. (Ha ymume
(ecTb, MEETCS) MHOTO IOMOB, MAIlIWH, JIFOAEH).

['maron to be cormacyercs B ymcie ¢ MEPBBIM CYIIECTBUTEIBHBIM, CTOSIIHM
IIOCJIC HETO, T.C. CCJIM ICPBOC CYHICCTBUTCIIBHOC BO MHOKCCTBCHHOM 4YHCIIC, TO H
[J1aroa  ynorpeossieTcs BO MHOXXCGCTBCHHOM ducie: are/ were, ecim B
CAUHCTBCHHOM, TO U 1Jj1aroJji CTaBuTCA B €IMHCTBCHHOM YHCIJIC: IS/ Wwas.

Hanpumep: There are 3 schools and a theatre in our district.
HO: There is a theatre and 3 schools in our district.
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Yup. 1. CoctaBbTe NpesIoKEHUS Al OMUcaHus oduca, yrnotpebsss o60poT
there is/there are.

1. computer / in the office There is a computer in the office.
. printer / near the computer ...............oooiiiiiiiiiiiii
. ash-tray / behind the calculator .....................cooiiiii.
.pen/onthe Note-book ..........ccoiiiiiiiiiii e,
. ruler / in front of the book ...
. telephone /onthe table ...
. lamp / above the telephone ................ccoooiiiiiiiiiiiiii.
.calendar /onthewall ......... ...
. brief-case / onthe floor ..............cccoiiiiiiiiiii
10. some coffee /inthe cup ........ccooviiiiiiiiiiiii
11. mirror / opposite the table ...
12. some files / inthe cabinet .......... ...

OO0 D W

3. MopanbHbIe 1arojsl (CMOTpH Temy 1).

Kak ynomunanocs B Teme 1, rmarom may/might mosker Beipaxatb: 1.
pasperiieHue, 2. npeanoiokeHne. ECiu BhIpakaeTcs MPEANOIOKEHUE O JECHCTBUH,
KOTOpPOE COBEPIIACTCS B JaHHBI MOMEHT/TIEPHUO]] BpeMeHH, TO mocie may/ might
ynotpebasiercs be + ing-¢opma rinarona,

Hanpumep: Bo3moskHo, oH ceituac untaet. — He may(might) be reading now.

Ecnu nipenonoxenne BhICKa3bIBACTCS O JACHCTBUU, COBEPIIUBIIEMCS paHbIIIE,
To mociie may/might ymorpe6nsercs have + 111 ¢opma riarona,

Hanpumep: Bo3moskHo, ona kynuia xiae0. — She may(might) have bought bread.

Yup. 1. 3anonuuTe Tponycku, UCmoiab3ys may/might wim may/might + be +
ing-popma riarona. IlepeBeaure.

1. Is Kelley at home? — I’m not sure, she (watch) TV.

2. Are you coming on Saturday or on Sunday? — I don’t know. I
(not/come) this weekend at all.

3. My parents want to come, so we (take) them with us.

4, John (leave) his job and (go) to another company?

5. Harry (not/play) in the team tomorrow. He hurt his leg badly last
week.

Ynp. 2. 3anonHATe MPOIyCcKH, ucmoib3ys may/might + 111 ¢popma rimarona.
IlepeBenure.

1. Why didn’t Kim come? — I don’t know. She (forget)

2. Why didn’t Roger answer the doorbell? — He (not/hear) it.

3. How did that stain (mstHO) get on the carpet? — I’'m not sure. The baby

(drop) food on it.
4. John thinks Mr. Wright (tell) police.
5. He (go out) without telling me, but he usually tells me.
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Yop. 3. Haiigute B TEKCTe NPEIIOKEHUS C MOJAIBHBIMU TIJarojiaMu H
MEPEBEANUTE UX HA PYCCKHI S3BIK.

4. "HpUHUTHUB.

NupunutuB — 310 HenmvyHas opMma riarosia, UMEIOLas CBOWCTBA TJlarojia u
cymecTBuTenpbHoro. Ero npusHakom sipnsiercs yactuna to.

B npemyioxkeHnu MOKET OBITh:

a) mojIeKanmmM: 10 grow roses is pleasant. — BeipamiuBars po3sl MPHUITHO.

0) uacteio ckazyemoro: Your duty was to inform me. — Bamei
0053aHHOCTHIO OBLII0O UHPOPMUPOBATH MEHS.

B) nonoiaenueM: Children are taught to read. — [leteii yuaT untaTh.

Nudpunutu ynorpebnsiercss B MHOUHUTHUBHBIX 000pOTaX U TMEPEBOIUTCS
HPUAATOYHBIM MPEIOKECHUEM C COr30M uto Obl: He wants me to go there. — On
X0YeT, YTOOHI 5 Ty/a MOIIE]L.

[Tocne mMomanbpHBIX TaaroyioB W psga apyrux: to make (3acraBists), to let
(paspemiats), to see (Buaeth), to watch (wabdmronars, ciaeauts), t0 hear (cibimars),
to feel (uyBCTBOBATH) M HEKOTOPBIX APYTUX HHOUHUTUB yIIOTPEOIIsieTCs O€3 YaCTUIIbI
to.

Yup. 1. Ilepeseaute mnpemnoxenus. Onpenenure (GyHKIUIO HHOUHUTHBA.
[TepeBenure.

1. I want to know the answer. 2. You must learn to work hard. 3. She went to
Britain to learn English. 4. They are to be married soon. 5. To smoke is a bad habit.
6. You should eat to live and not live to eat.

Ynup. 2. Vcnionp3ys JaHHBIE CII0Ba, COCTaBbTE MPEJIOKECHHS 110 00pa3Ily:
Oopaszem: garden/ to play in
The children have no garden to play in.
1. hotel/ to stay in. 2. friends/ to play with. 3. shelf/ to put books on/ 4. files/ to
keep papers in. 5. film/ to discus it.

Yup. 3. Usmenute npeioxeHus, UCIOIb3yst HHPUHUTHUB.

Oopaszem: Managers study the situation in the market as they want to know how many
goods to produce. — Managers study the situation in the market (in order) to know
how many goods to produce.

1. We study economics as we want to work as managers. 2. Farmers grow cat-
tle as they want to produce milk and meat. 3. Plants use fuel and electric power as
they are necessary to process resources. 4. Companies produce goods as they want to
sell them. 5. Factories process resources as they want to sell them as goods. 6. Econ-
omists make models as they want to use them in economic analyses.

Yup. 4. Halinute B Tekcte npeioxenus ¢ unpunutuoM. [lepeeaure.

5. Mecronmenusa SOmMe, any.
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Heonpenenenusie MecToMMEHHS SOME W aNy WMEIOT 3HAUCHUS: HECKOJIbKO,
Kakue-mo, Kakue-Hubyob, CKOIbKO-HUOYOb, HEMHOR2O.
Some ymoTpeOaseTcss B YTBEPAUTENBHBIX MPEIOKEHUAX; any — B BOMPOCUTEITBHBIX
U OTPUIATCITHHBIX.
B oTpumatenbHBIX PEIIOKEHUAX any UMeeT 3HAUCHUE — HUKAKOLL, HUCKOILKO.
Hanpumep:

There are some books on the shelf. — Ha nonke ects HECKOIBKO KHHUT.

Are there any boors on the shelf? — Ha nonke ectp kakue-HUOyab KHUTH?

There are not any books on the shelf. — Ha nonke HeT HUKaKuX KHUT.
B yTBepAMTENBHBIX MPEIIOKCHUAX ANy UMEET 3HAaUCHHUE — 11000l

Hanpumep: Take any apple you like! — Bo3pMute mr060e s10710K0, Kakoe BaM
HpaBUTCA!

Yop. 1. Caenaiite npemyioxKeHUsT BONPOCUTEIbHBIMU W OTPULIATEIbHBIMH.
Ilepesenure.

Oopaszer: She has some relatives in Moscow.
Has she any relatives in Moscow?
She has not any relatives in Moscow.
(She has no relatives in Moscow.)

1. | have some free time. 2. | see some engineers in the room. 3. | made some
mistakes in the test. 4. There are some girls in the street. 5. She needs some help. 6.
We have some chalk. 7. | got some letters from Jane. 8. Jack has some cousins. 9. He
shows some progress in his studies.

YHp. 2. 3amoiHure IMPOIMYCKHN COOTBCTCTBYIOINIMMHU MCCTOMMCHUAMU — some,
any, no.

1. Have you got ___ brothers or sisters? 2. We have ___ chalk, bring ___ chalk,
please. 3. They study very much, they don’t have  free time. 4. Do you see
boys in the street? 5. Do you have __ good friends? Yes, | have . 6. Come to see
us __ time you like. 7. There were ___ of my friends at the meeting. 8. Have you got
___free time? I’m afraid not! I’ve got  time now. 9. There is __ milk in this cup,
so take another one. 10. Is there __ bread on the table? 11. Show me __ new photos,
please. 12. Don’t write ___sentences on the blackboard.

6. KonnuecTBEHHBIC YMCIINTEIILHBIE.
UucnurenbHble, 0003HAYAIOIIME KOJMYECTBO MPEAMETOB, HA3BIBAIOTCSA
KOJIMYeCTBEHHbLIMH.
KonngecTtBennblie uncnurensHbie oT 0 1o 12
0 — zero, naught, nil, owe

1-one 7 —seven

2 —two 8 —eight

3 —three 9 —nine

4 — four 10 —ten

5 —five 11 — eleven
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6 — SiX 12 — twelve

KomnnuectBennble yncnurenbubie oT 13 10 19

UucnutenbHeie ot 13 g0 19 obOpazyiorcs ¢ nomomplo cyddukca —teen,
KOTOPBIM J0OABISIETCS K COOTBETCTBYIOIIUM UYUCIUTEIBHBIM MEepBOro aecarka. [Ipu
sToM unciuteasHbie three u five Bumonsmensiorcs. Uucnutensubie ¢ cyhhukcom —
teen uMeroT 1Ba yaapeHus — Ha TEPBOM ciiore U Ha cy(dukc, mpuueM yaapeHue Ha
cyduxce cuibHee, 4eM Ha TIEPBOM CJIOTe.

Korma »Tu uuciouTenpHble YHNOTPEONSIIOTCS € CYIIECTBUTEIBHBIMU, TO
yIapeHue NmajaeT TOJbKO Ha TIEPBBIN CJIOT.

13 — thirteen
14 — fourteen
15 — fifteen

16 — sixteen
17 — seventeen
18 — eighteen
19 — nineteen

KomnuectBenunie uncnuteapubie oT 20 10 90

UucnutenbHbie, 0003HAYAOIINE JIECITKUA, 00pa3yrTCsl ¢ ToMoIIbio cyddukca
—ty, KOTOpBIi mpubOaBIsSeTCs K YHCIUTEIBHBIM TEPBOTO jecsAtka. [lpu sTom
yucnurenbabie two, three, four, five Bunonsmensrorcs.

20 — twenty

21 — twenty-one

22 — twenty-two

23 — twenty-three

24 — twenty-four

30 — thirty
40 — forty
50 — fifty

60 — sixty
70 — seventy
80 — eighty
90 — ninety

KomuectBennsie uncnurenpasie 100 u ganee
100 — a (one) hundred
101 —a (one) hundred and one
126 — a (one) hundred twenty six
200 — two hundred
300 — tree hundred
1,000 — a (one) thousand
1,001 — a (one) thousand and one
1,450 — a (one) thousand four hundred and fifty
2,000 — two thousand
2, 235 — two thousand two hundred and thirty-five
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100,000 — a (one) hundred thousand

1,000,000 — a (one) million

1,000,000,000 — a (one) milliard (in England) a (one) billion (in the USA)

Yucourensusie hundred, thousand, million npuHMMarT oOkoHYaHHMEe -S
TOJIBKO B COYCTAaHNH C CYIICCTBUTCIBbHBIM C ITPCIJIOTOM Of

hundreds of students — cothu cryneHToB

thousands of people — Teicsuu moaeit

millions of stars — MuLIHOHEI 3BE3/]

B npo6six 1ienoe unciio oTAenseTcs OT AeCATUUHBIX Toukoi. [Tpu aTom Kaxkmast
1udpa yuTaeTCs OTACIHHO, TOUKA TOXKE ynuTaercs (point).

1.32 — one point three two

23.427 — two three point four two seven

0. 105 — naught point one naught five

FOI[BI 0603Ha‘laIOTC$[ KOJIMYCCTBCHHBIMU YUCIIUTCIIBHBIMHU U UYUTAKOTCA TAK:

1900 — nineteen hundred

1904 — nineteen four

1915 — nineteen fifteen

1954 — nineteen fifty-four

CrnoBo rog (year) He ynorpeobisercs.

Yup. 1. IIpouture ciegyromue

a) CJIbIC HHCJIA.

1, 11, 10; 2, 12, 20; 3, 13, 30; 4, 14, 40; 5, 15, 50; 6, 16, 60; 7,17,70; 8, 18, 80;
9, 19, 90; 100; 134; 245; 306; 403; 298; 355; 948; 3 526; 6 075; 8 279; 1 005, 4 625;
9 011; 193 351; 841 403; 1184 001

0) npodu:

1.35; 24.705; 1.5; 4.378; 27.007; 12.2; 145.769; 0.01

B) FOJBI:

1812; 1917; 1941; 1945; 1861; 1006; 1312; 2002; 2007.

Yup. 2. Haiigute B TekcTe 4ucauTeNbHblE. [IpouTnTe HMX W 3amummuTe
CJIOBaMH.

Text 8
BUSINESS ORGANIZATION
PART 1

In the UK businesses are self-employed sole traders, partnerships or compa-
nies. The Table shows that in the end of the 20-th century there were over 2.5 million
firms, the vast majority of which were sole traders whose average profit was around
£700. (Remember that, because of inflation, this would be worth considerably more
at today's prices). The average profits of partnerships were nearly three times larger,
and the average profits of companies much larger still. These average figures conceal
wide disparities. For example, although average company profits were £30850 in
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1978, some of the largest companies made profits of tens or even hundreds of million
pounds.

A sole trader is a business owned by a single individual who is fully entitled to
the income or revenue of the business and is fully responsible for any losses the busi-
ness suffers. You might open a health food shop, renting the premises and paying
someone to stand at the till. Although you can keep the profits, yet if the business
makes losses that you cannot meet you will have to declare bankruptcy. Your remain-
ing assets, including personal assets, such as your house, will then be sold and the
money shared out between your creditors.

However, your health food shop may prosper. You may need money to ex-
pand, to buy bigger stocks, better premises, a delivery van, and office furniture. To
raise all this money, you may decide to go into partnership with some other people.

ITociieTekcToBbIC YIPAKHEHUS

|. HaitnuTe B TEKCTE CIEAYIONINE CIIOBOCOUYETAHUS U TIEPEBEAUTE UX.

Self-employed sole traders; the vast majority; to buy bigger stocks; a business
owned by a single individual; average profits; because of inflation; hundreds of mil-
lion pounds; profit was around £700; is fully entitled; need money to expand.

Il. Haiinute ommOKu B epeBo/ie MoCIeaHero ad3ama u UCTIpaBbTe UX.

Oonako, saut Yy8emouHblll Maza3un Modxicem npoygemams. Bam nompebyromces
OeHveu 01 3aKYNokK, OJisl npuodbpemeHus 0060py008aHus, Kpacusvle MoN00ble
npooaswuybl, KOMOpble XOMsAMm NOJAYYAMb 6bICOKYIO 3ApHIamy, MUKpoasmooyc,
ymoobbl NPUBO3UMb UX HA pabomy u cekpemapwia 6 oguc. Ymoobwvl noryuums 3mu
Oenbell, 8bl MOJIceme NONPOCUMb UX 83ALMbL Y HEKOMOPbIX Opy3ell U NapmMHepos.

I11. OTBeThTE, BEpHBI JIM CIACAYIONIUE YTBEPKIACHUSA. B oTBeTax MCHoab3yiiTe
BBOJIHBIE (hpa3bl:

| have to admit that...

It's far from being true ...
As far as | understand ...
In reality...

Let me see ...

In short, | think that...

1. There were 2.5 million firms in the UK in some time ago.

2. There were neither sole traders nor companies in the UK.

3. The average profits of partnerships were nearly three times larger than of
sole traders.

4. These average figures of profits conceal wide disparities.

5. The largest companies made profits of ten pounds.

6. A sole trader is a business owned by three persons only.
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7. If the business doesn't make losses and you can meet, you will have to de-
clare bankruptcy.

8. All assets of the bankrupt will be sold and the money shared out between
creditors.

V. OTBeThTE Ha BOIPOCHL:

1. What forms of business organizations are there in the UK?

2. How many business organizations were in the UK in the end of the 20™ cen-
tury?

3. Do average figures reflect real profits of business organizations?

4. What business organizations have the largest profits?

5. What business organizations are in Ukraine? What organization, to your
mind, is the most profitable and reliable? Why?

6. What is a sole trader?

7. What are the advantages of this form of business?

8. What will happen if a sole trader's business makes losses?

9. Who will receive a sole trader's assets?

10. What may a sole trader do if his business prospers?

V. O3zarnaseTe a03a1pl TEKCTA.

V1. CocTaBbTe KpaTKOE pe3IOME TEKCTa, 3aKOHYUB TIPEII0KCHHS.
In the beginning of the text it is said that ...

Then it is spoken about ...

Further, the author informs the reader about ...

In conclusion, it is said ...

9 Business Organization. Part 2
IIpearexkcToBbie ynpasKHeHHUs

1. MexayHapoIHbIE CIOBA.

[IpouTuTe U nepesenute.

Partner, expertise, business, capital, active, (un)limited, interest, to finance,
personal, company, reason, firm, signal, obligation, financial, to start, machinery,
doctor, primarily, human, fund, bank, initiative, to form.

0) Haiinute 5T MEXIyHapoAHBIC CJIOBa B TEKCTE, TMOCMOTPHUTE, B KaKOU
COYeTaeMOCTH  OHM  ymnoTpeOsensl.  IlepeBenute  clioBOcOYeTaHUs,  MpU
HEOOXOJMMOCTH UCTOJb3Ys CIUCOK HOBBIX CJIOB.

2. HoBrle ciioBa.
[IpoutHTe M 3aIOMHUTE HOBBIE CJIOBA.
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Arrangement

YCTPOMCTBO, COTJIAIIEHUE

Jointly COBMECTHO
To own BJIAJICTh

To share TIEJINTH

A share JIOJIA, aKIUs

To take part
To run the business

IIPUHUMATh y4acTue
YIPaBIATH NPEAPUATHEM

A law firm opuandeckas pupma

A lawyer IOPHCT, aJBOKAT

Legal IOpUIMYECKU I, 3aKOHHBIN
An accountant oyxrairep

Liability (¢uHAHCOBasi OTBETCTBEHHOCTH
In the last resort B KpaifHeM ciyuae

Assets CpeJlICTBa, KaUTal

Trust JIOBEpHUe

To involve BKJIIOYATh, BOBJIEKATH
Solicitor TIOBEPEHHBIH

A customer KJIMEHT, 3aKa34nK

Wealth 6orarcTBo, 6J1aroCOCTOSTHIE
Advertising pEeKIIaMHpPOBaHKE

To rely (on) nojaratbcs (Ha)

Expertise OTIBIT

Purpose 1eb

A loan 3aeM, ccya

Stock 1) HaMUYHBIN TOBaAp; 2) CKJa, 3amac
To require TpeboBaTh(cs)

Amount cymMa, 00111ee KOJTMIEeCTBO
Expenditure 3aTparhl, pacXObl

Rapidly OBICTPO

Enormous OTPOMHBIN

Initial NIEPBOHAYATILHBIN

To make sense

HUMCTb CMBICJI

0) Ykaxxure, Kakue U3 3TUX CIIOB SBISIOTCS TEPMUHAMH.

3. Haiinute mnepeBoa aHTIUMCKUX CJIOBOCOYETAHUM W3 JIEBOTO CTOJOMKA B

MIPaBOM.

two or more people jointly own a business,
sharing the profits and being jointly re-
sponsible for any losses

HE NPUHUMAKOT AKTUBHOI'O Y4YacTUS B
YIPaBICHUU NPEANPUATHEM

by a loan from the bank

OTHOCHUTEIBHO HEOOJIBIIINE ACHbI'H

this is one reason why firms are partner-

NOJKPENUTh 00s3aTeNbCTBA  (QUPMBI
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ships

CBOMMH COOCTBEHHBIMH CpeacTBaMmn

take no active part in running the business

N3-3a IOPUANYCCKUX CIIO’KHOCTEU

businesses that rely primarily on human
expertise

OOBIYHO BCE AaKTUBHO HWHTEPECYIOTCS
Ou3HECOM

to put their own personal wealth behind | HekoTopble,  BO3MOXKHO,  BIIOXKHIIN

the firm's obligations. KaKue-TO JICHBrM pagud JOJId B
npUOBLISX

relatively little money nmyTeM OAaHKOBCKOM CCYIbI

because of legal complications npexiae 4em  Oyaer  3apaboTaH

COOTBETCTBYIOIIUN JOXO/T

it may not make sense to take on an enor-
mous number of partners

B 3TOM 3aKJIIOYacTCA OAHA U3 TIPUYHH,
nmoucemMy q)HpMBI SABIIAKOTCA
TOBAPUIICCTBAMU

Some may have put up some money for a
share of the profits

nBoe WM Ooisiee JOJAEH COBMECTHO
BJIAJCIOT NPEANPUITHEM, IES TOXObI
U OOIIyI0 OTBETCTBEHHOCTbH 3a JIIOOBIE
OTEPH

before the corresponding revenue is earned

[IpeanpusTus KOTOpBIE MOJArarTCs,
NPEXKJIE BCEro, HA YEJIOBEUECKUN ONBIT

usually all taking an active interest in the | Bo3aMokHO, HEe  HMMeeT  CMBIC/IA
business IPUHAMATh OTPOMHOE  KOJHYECTBO
IAPTHEPOB

anamnemm HA rPAaMMAaTHY€CKHE SABJICHUHA TCKCTA

B nanHOM TekcTe BCTpeudaeTcs yHoTpeOJICHHE CIEAYIOMUX T'PaMMaTUYECKUX

SIBJICHUU

1) mpuyactue — repyHanui, IpUYacTHBI 000pOT;

2) He3aBUCUMBII IPHYACTHBINA 000pOT;

3) MOOAJBbHBIC I'JIaroJibl 1 UX 3KBHBAJICHTHI,
4) Bpemennas gopma Present Progressive (Continuous)

1. [IpuuacTre — repyHIui, MPUIACTHBIA 000pOT (cMOTpH TeMbI 1, 5, 7).

Yup. 1. Onpenenure pynknuro Participle | B mpemioxxennu. [lepeseauTe.
1. When reading “Pickwick Papers” everybody laughs a lot.

2. Walking home | met some friends.

3. The girl reading the magazine is my sister.
4. A laughing and shouting crowd of children ran out of the school.
5. While translating the article | had to use the dictionary.

Yup. 2. Onpeaenure GyHKIMIO TepYHINUs B MpeaiokeHuu. [lepepeaure.
1. Reading is a pleasant and useful hobby.

2. | remember reading this book.
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3. Be careful crossing the street.
4. He is fond of walking.
5. He left the room without saying a word.

Yup. 3. IlpoaHanu3upyite NPEITOKEHUS H3 TEKCTa, OIMPEACIUTE, KAKOH
YacThi0 peud sBisgercs INg-¢popMa, KakoBa ee¢ (YHKIHS B NPEAIOKCHUU.
Ilepesenure.

1. A partnership is a business arrangement in which two or more people jointly
own a business, sharing the profits and being jointly responsible for any losses.

2. Some may have put up some money for a share of the profits but take no ac-
tive part in running the business.

3. Any business needs some financial capital, money to start the business and
finance its growth, paying for stocks, machinery, or advertising before the corre-
sponding revenue is earned.

2. HezaBucumebiii ipuyactHbiii 06opot (HITO).

DTO rpaMMaTHYeCKasi KOHCTPYKIIUS, COCTOSIIAsT U3 JBYX YacTeH, B KaXKI0N U3
KOTOPBIX €CTh CBOE€ HE3aBUCUMOE IMOJIJICIKAILEE U CKa3yeMoe, TPUYEM B OJTHOM YaCTH
CKa3ye€MO€ BBIPa)KCHO TJIarojoMm, a B APYrod — mpuyactuem. YacTtu mpeasioKeHus
OTIEJIAIOTCS 3aIIATOM.

Ha pycckuii si3b1k 00a ckazyeMbIX IEPEBOASTCS TIarojiaMH.

Ecnu HIIO crout B Hayaie MNOpeAJIOKEHUA, TO OH TMEPEBOAUTCA Kak
NPUJIATOYHOE MPEJIOKEHNE C COI03aMU TaK Kak, MOCKOJIBKY, MOCJE TOTO KaK — €CJu
npudacTre neppeKkTHoe.

Hanpumep: The child being ill, mother called the doctor. — Tak kak pebeHok
3a00J1e71, MaTh BBI3BasIa Bpaya.

Ecnu HIIO cTouT B KOHIIE NOPEAJIOKEHHUS, TO OH IMEPEBOJUTCS Kak
CJI0’)KHOCOYMHEHHOE TPEJI0KEHUE C COI03aMH a, U, HO.

Hanpumep: He was reading for exams, his sister helping him. — On rorosucs
K 9K3aMEHY, a CeCTpa IoMoraja emy.

Yup. 1. IlepeBenute npeaaoxeHus.

1. The classes being over, the students left the auditorium.

2. The tests having been performed, the production of the car began.
3. Peter | founded St.Petersburg, the city baring his name.

4. The weather being very hot, we spent much time on the beach.
Yup. 2. Haligute B Tekcte npegioxkenne ¢ HITO u nepesenuTe ero.

3. MopanbHbIe ri1aroisl (cM. Temsl 1, 3).

Yup. 1. Beimummre HU3 TEKCTa OPEIJIOKEHUS C MOJAIBHBIMHM TJIArOJIAMU.
[TepeBenure.
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Yup. 2. 3ameHuTe MOAAJBHBIE TJIAroJibl WX HSKBUBAJIECHTAMHM TaM, [JE€ 3TO
BO3MOJKHO.
Yup. 3. CocraBbTe aHaTOTUYHBIE COOCTBEHHBIE MPEI0KEHUS.

4. Bpemennas ¢opma Present Progressive (Continuous)

dopma Present Progressive oOpa3yercs ¢ IOMOIIBIO BCIOMOIaTEIbLHOIO
rinarosia to be B Hacrosimem Bpemenu (am/is/are) u IpuvacTus | u ucnone3yercs,
KOorjaa roBopsaT O I[GﬁCTBHH WM CUTyalluh B Pa3sBUTHH, O I[GﬁCTBPIPI, BCEC CIIc
MMPOUCXOAAMICM, NJIAIICMCA, NI CUTyalluu BCC CIIIC HSMCHHIOIHCP’ICHI

1) neiicTBHE MPOUCXOAUT CEMYAC WM B MIEPUOJ BPEMEHU «BOKPYT celyacy:

Mary is working at the computer at the moment. — ceituac

They are studying geography of Britain at school. — Ha npoTsbkeHun
II€pUOJa BpEMEHHU.

2) CUTyalusd pa3BuBACTCA U U3MCHACTCA:

It’s getting colder.

Dresses are becoming fashionable again.

3) BpeMEHHBIC CUTYaIUH.

I am staying with my grandparents for 3 weeks.

Yup. 1. O6bsicaute ynorpebnenue Present Simple (cmotpers Temy 1) wim
Present Progressive.

1. I live in Moscow.

2. She is staying with her aunt at the moment.

3. Love is blind.

4. Her English is getting better all the time.

5. I usually catch the eight o’clock bus to go to work.

6. Look, that man is stealing a packet of sugar!

Yup. 2. 3amonHuTe OpomycKu riarojamu B Present Progressive mmm Present
Simple.

1. Please, be quiet, | (try) to read the newspaper.

2. This is a very quiet town. Where __ people ___ (go) in the evening?

3.1 (work) in a factory until | can find a better job.

4.1 (not/use) the computer at the moment so you can use it.

5. Karen and John often __ (write) to me.

Yup. 3. Ucnone3ys dopmy Present Progressive, Hamummre, 4to BBI (BaIl
pebeHok/ Opat/ cectpa) ceiiyac MPOXOAUTE MO Pa3HBIM IPeAMETaM B MHCTUTYTE (B
IITKOJIE).

Yup. 4. Haiinute B Tekcte npeasioxkenust ¢ riaronamu B ¢popme Present Pro-
gressive, mepeBeauTe HX.

Text 9
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BUSINESS ORGANIZATION
PART Il

A partnership is a business arrangement in which two or more people jointly
own a business, sharing the profits and being jointly responsible for any losses. Not
all the partners need to be active. Some may have put up some money for a share of
the profits but take no active part in running the business. Some large partnerships,
such as famous law and accounting firms, may have over a hundred partners, usually
all taking an active interest in the business.

Nevertheless, partnerships still have unlimited liability. In the last resort, the
owners' personal assets must be sold to cover losses that cannot otherwise be met.
This is one reason why firms where trust is involved — for example, firms of solicitors
or accountants — are partnerships. It is a signal to the customers that the people run-
ning the business are willing to put their own personal wealth behind the firm's obli-
gations.

Any business needs some financial capital, money to start the business and fi-
nance its growth, paying for stocks, machinery, or advertising before the correspond-
ing revenue is earned. Firms of lawyers, accountants, or doctors, businesses that rely
primarily on human expertise, need relatively little money for such purposes. The
necessary funds can be raised from the partners and, possibly, by a loan from the
bank. Businesses that require large initial expenditure on machinery, or are growing
very rapidly, may need much larger amounts of initial funds. Because of legal com-
plications, it may not make sense to take on an enormous number of partners. Instead,
it makes sense to form a company.

IMocieTexkcTOBbIE YIPAKHEHUSI

|. Halinute B TEKCTE CIIEAYIONIME CIIOBOCOYETAHUS U TIEPEBEIUTE UX.

Firm's obligations, the necessary funds, firms of lawyers, accountants, or doc-
tors, it makes sense to form a company, people running the business, famous law and
accounting firms, jointly responsible, a loan from the bank, for a share of the profits,
corresponding revenue, take no active part, large initial expenditure.

Il. Hatimute ommOKu B iepeBojie yacTu 3-ero ab3ara u UCIIPaBbTE HX.

Mznuwku cpeocme moz2ym Ovblmb NOMYYUEeHbl OM NAPMHEPO8 UIU NOOApPeHbl
banxom. busnecmenvl, komopwvim mpebyiomcs Oonvuiue OAHKOBCKUe CCYObl Ha
MEeXHUKy, Ulu Komopwvle umerom Ooabuiue 3anpocsl, MO2YM HYHCOAMbCs 68 20pa300
OONBUIUX CYMMAX OAHKOBCKUX OHOO8.

[II. Haitgute B TEKCTE OTBETHI HA BOMPOCHI:

1. What firms are called partnerships?

2. Need all the partners be active?

3. What are all the partners jointly responsible for?

4. Why must the owners' personal assets sometimes be sold?
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5. What serves a signal to the customers that the people running the business
are willing to put their own personal wealth behind the firm's obligations?

6. What does any business need to start the business and finance its growth?

7. How can the necessary funds be raised?

8. When does it make sense to form a company?

V. O3arnasere ab3arbl TEKCTA.

V. CdopmynupyiiTe 1edb aBTOpa M TJIABHYKO MBICIb TEKCTa, 3aKOHYUB
NPEIJIOKCHUS, BBIOWpas HauOoJiee TOIXOMSAIINE JJIS BBIPAKCHUS Balled MBICITU
CJIOBa.

The purpose (ueas) of the author is to discuss (describe, show, define, analyze,
provide some information on ...) ...

The main idea (rimaBuas meicib) of the text is that ...

VI. BBIpa?;I/ITe Ballle MHEHHUE O TEKCTE U OOBICHUTE IMOYEMY BbI TaK CHHUTACTC,
HCIIOJIb3YA CJIOBA U CIIOBOCOYCTAHUS, JTAHHBIC B CKOOKax:

I consider the text to be ...
(interesting, boring, informative, useful, of no use, a special one, providing no infor-
mation)

because...
(for students of economy; because it is too special; on the one hand ... on the other
hand; it tells nothing new; it provides some economic information; lets the readers
learn some special terms).

10 Business Organization. Part 3
IIpeaTekcToBbIC YIIPAKHEHUS

1. MexayHapo/IHbI€ CJIOBA.

[IpouTuTe U nepesenute.

Company, organization, original, start, business, funds, public, project, bal-
ance, regular, dividend, firm, invest (re-invest), capital.

0) Haiigute m BeImuImmTe BCE MEXKIYyHApOJIHBIE clioBa W3 2 — 4-ro ab3arma
TEKCTa.

2. HoBnble ciioBa.
[IpoutrTe M 3aIOMHUTE HOBBIE CJIOBA.

To produce IIPOU3BOIUTH
To trade TOPTOBaThH
Existence CYIIIECTBOBAHHE
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Distinct from

OTJIMYHBINA OT

Owner BJIaJICJIEIl, COOCTBEHHHK
Ownership COOCTBEHHOCTD

Shareholder aKIMOHED, AWK

Outsider IOCTOPOHHUI

Entitlement 1) mpaBo Ha yTO-1M00; 2) HANMEHOBAHUE
Return BO3MEIIIEHUE, J0XO0d, 000POT

In return B3aMEH

Outlay 3aTpPaThl, H3ICPKKU, PACXO/IbI
Public company OTKPBITOE aKITMOHEPHOE 00IIECTBO
Stock exchange oupxka

To issue shares BBIITYCKATh aKIUU

To purchase HOKYyTaTh

Particular KOHKPETHBIN, YaCTHBIN

Limited liability OTpaHWYCHHAsI OTBETCTBEHHOCTh
To force 3aCTaBJIsITh, BBIHYXIaTh
Personal possessions  nuyHasi COOCTBEHHOCTh

To become worthless  o6GecuiennBarbcs

Board of directors COBET JUPEKTOPOB

Decision peleHme

To make decisions NPUHAMATH PEIICHHS

To submit PEeACTaBIATH(OTYET), MOIaBaTh (JIOKYMEHTHI)
Annual report TOJ0BOM OTUET

To vote roJIoCOBaTh

A vote roJioc

To sack YBOJIBHSTH

0) Ykaxxure, Kakue U3 3TUX CIIOB SBISIOTCS TEPMUHAMH.

3. HaiiguTe mepeBoJ aHTIMKUCKUX CJIOBOCOUYETAHMM W3 JIEBOTO CTOJIOMKA B

MIPaBOM.

cannot be forced to sell their personal
possessions

UToOBl KymuTh JOJI0 B KOMITAHHH,
aKIMOHEP MOJDKEH KYMUTh aKIUU Ha
oupxe

an organization legally allowed to pro-
duce and trade

Haxe KpyIHEeNen KOMITAaHUU
NEPUOTUIECKHA TPEeOYeTCs BBITyCKATh
JIOITOJTHUTEIIBHBIE HOBBIE aKIIUH

to buy into a company, a shareholder
must purchase shares on the stock ex-
change

aKIMA MOTYT OBITH TEpEeNnpoJilaHbl Ha
oupxke

In return for initial outlay

OoJplIee, YTO OHH MOTYT MOTEPSTh,
9TO JICHBI'H

even the largest company occasionally

HCJIb3s 3aCTABUTH IIPOJAATh UX JIMYHYIO
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needs to issue additional new shares COOCTBEHHOCTbD

shares can be resold on the stock ex- |opranu3amnus, KOTOPOW FOPUAMYECKU

change pa3pernieHo 3aHUMATHCS
IMPON3BOACTBOM M TOProBaThb

makes regular dividend payments aKIMOHEPHl MOTYT TMPOT0JIOCOBATh 3a
YBOJIbBHCHHE TUPEKTOPOB

The most they can lose is the money KaX]IbIii aKIIMOHEP UMEET CTOJILKO KE
r0JIOCOB, CKOJIBKO M aKIU1

reported in most daily news-papers OMp)KEeBBIE TOPTHM — 3TO MpoJaka H

Mepenpoaaka akun

each shareholder having as many votes as | ocyIiecTBisieT peryssipHble BbIILIATHI

the number of shares owned JIUBUJICHI0B
trading on the stock exchange is the sale | ocsemaemsie B OOJIBIIMHCTBE
and resale of shares €)KEIHEBHBIX Ta3eT

the shareholders can vote to sack the di- | B3amen nepBoHauYaJIbHBIX 3aTPAT
rectors

anamHeHml Ha rpaMMAaTHY€CKHE SAIBJICHUHA TCKCTA

B nmanHOM TekcTe BcTpeuaeTcs yrmoTpeOJICHHE CIeAYIOMMX IPaMMaTHYECKUX
SIBJICHUU:

1) HenuuHbie GOpMBI TIarosa (MpuYacTue, repyHanid, HHOUHUTHB);

2) MOJaJIbHbIC IJ1aroJibl U UX SKBHBAJICHTHI,

3) cTpagaTeabHbIN 3aJI0T;

4) CIOXKHOIOTYNHEHHBIC TPEITOKEHHUS.

1. Henumunsie ¢hopmbl Ti1arona (mpuvacTiue — CMOTPU TeMbI 2, 4, 5; TepyHIuN —
temy 1; nnduauTUB — Temy 11).

Yup. 1. Ucnionb3yiiTe KaXablid raaroi Jjis 00pa30BaHUs KaK MOKHO OOJIBIIIETO
KOJIMYECTBA CJIOBOCOUYCTAHHA C TNPUYACTHEM, TepYHIAHEM H HWHOUHHTHBOM IIO
o0pasiry. OnpeienuTe 4acTh peuu, IepeBeIUTE.

O6paszer: to think:

1) when thinking (aymas);

2) a thinking man (mymaromwmii uenoBek);

3) I try thinking (s mpITarock AymMaTh);

4) thinking is useful (mymats mose3Ho);

5) to think well be silent (aToObI XOpoI1II0 TOYyMATh, TOMOIYHUTE);

6) you should think (Tebe ciemyer mymats).

to work; to run; to smoke; to read; to meet; to forget; to pro-
cess(oopadateiBaTh); to draw, to drive; to eat.
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Yop. 2. Ilpoutute nNpeaIoKeHUs, OINPEACINTE, KAKUMHU YacTAMU pPEYu
SIBIISIIOTCS OIMHAKOBBIE 1Ng-hopmel. [lepeBenure.

1. This drawing boy is so fond of drawing that when drawing he forgets about
everything and he gives his drawings to everybody he knows.

2. While meeting their friends both the meeting people and the met ones agreed
to have a meeting with the press later.

3. The hunting man said that he never fed his hunting dog before hunting or it
would not be hunting at all and just spoil his hunting.

4. This sowing man uses a sowing machine for sowing but when sowing this
jacket he worked manually a lot and | count on his sowing me a new dress soon.

Yup. 3. Haiigute B Tekcte npennoxenus ¢ npuyactum | u ll. Onpenenure nx
¢yHkuuu B npeanoxenusx. [lepesequre.

Ynp. 4. Haiinure B TekcTe npejioxkeHus ¢ repynaueM. OOpaTute BHUMaHUE
Ha ynotpebaenue npeanoron. Onpeaenute GyHKIMIO B peasioxkeHuu. Ilepesenure.

Yup. 5. Haiiqute B TekcTe npeasioxkenusi ¢ MHQUHUTUBOM. [lepeBenure.
2. MojaJibHBI€ TJIaroJibl U MX 3KBUBAJICHTHI (CMOTpH TeMbl 1, 3, 4)

Yup. 1. 3anomHUTE MPOITYCKH MOJIATBHBIMY TIIaroiaMu may, must, can.

1. We ... answer your question. 2. You ... talk at the lesson. 3. You ...take this
book and read it. 4. ... she speak English well? 5. ... he do it at once? No, he ... not.
6. ... I play here? No, you ... not. 7. ... I come in? Yes, you ... . 8. Students ... take
part in social life. 9. You ... open the window if you want. 10. ... you stay here till
Sunday? No, I ... . I ... go home.

Ynp. 2. IloctaBpTe cieayroIue MPeAoKeHUS B IMpoIIeaniee u Oymyiee
BPEMsI, HCITOJIb3YS DKBUBAJICHTHI MOIAIBHBIX [JIAr0J0B. (CM. IIPHIIOKEHHE).

1. | must stay at home as my mother is ill. 2. She can take a holiday from her
office. 3. They must work a lot as they want to pass exams well. 4. He must leave
Moscow in a week. 5. They can do it themselves. 6. All the students may use the
computers in the class. 7. | must get up early, but I can hardly do it, so when | may |
stay in bed late. 8. Sometimes parents and children cannot understand each other.

Ynp. 3. Halimure B TeKcTe NPEMIOKEHHUS ¢ MOAAIBHBIMHU TJIarojlaMH W HX
SKBHBaJICHTaMmu. llepeBenure.

3. CtpanateNbHbIi 3aJI0T (CMOTPHU TEMY 2).

Yup. 1. Haligure nomiexainiee U CKa3yeMoe B CIEAYIOIUX MPEIIIOKEHUSIX.
OnpenenuTte 3aJI0T U BpeEMs CKa3yeMOro.
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1. They are coming on Tuesday. 2. The driver wanted a holiday. 3. You are
wanted on the phone. 4. Ann was given a lift by her friend. 5. Nick was rather sur-
prised. 6. Tom knocked on the door. 7. The door was opened by aunt Mary. 8. Mr.
Brown will deliver a lecture tomorrow. 9. Coffee will be served in a minute. 10. This
article was published last month.

Yup. 2. [loctaBbTe crneayromue NpeaioKeHus B CTPa1aTelIbHbIN 3aJ10T.

1. Nick opens the door. 2. Mary helped grandparents in summer. 3. The first-
year students will welcome the guests. 4. Ann always treats us to wonderful coffee. 5.
I usually finish my work at 5 o’clock. 6. Popov invented the radio in 1895. 7. He ful-
filled his work in time. 8. Our friends are building a new house. 9. They have already
published their new book. 10. He will send the telegram tomorrow.

YHp. 3. HaﬁI[PITC B TCKCTC TMPCMIOKCHUA B CTPpAAATCIbHOM 3aJIOTC U
MCPCBCAUTC UX HA pYCCKI/Iﬁ SA3BIK.

Text 10
BUSINESS ORGANIZATION
PART 111

A company is an organization legally allowed to produce and trade. Unlike a
partnership, it has a legal existence distinct from that of its owners. Ownership is di-
vided among the shareholders. The original shareholders are the people who started
the business, but now they have sold shares of the profits to outsiders. By selling
these entitlements to share in the profits, the business has been able to raise new
funds. For public companies these shares can be resold on the stock exchange to any-
one prepared to pay the going price. Trading on the stock exchange, reported in most
daily news-papers, is primarily the sale and resale of existing shares in public compa-
nies. However, even the largest company occasionally needs to issue additional new
shares to raise money for especially large projects. To buy into a company, a share-
holder must purchase shares on the stock exchange at the equilibrium share price,
which just balances buyers and sellers of the company's shares on that particular day.
In return for this initial outlay, shareholders earn a return. The company makes regu-
lar dividend payments, paying out to shareholders that part of the profits that the firm
does not wish to re-invest in the business.

The shareholders of a company have limited liability. The most they can lose is
the money, they originally spent buying shares. Unlike sole traders and partners,
shareholders cannot be forced to sell their personal possessions when the business
cannot pay. At worst, the shares merely become worthless.

Companies are run by boards of directors. The board of directors makes deci-
sions about how the firm is run but must submit an annual report to the shareholders.
At the annual meeting the shareholders can vote to sack the directors, each share-
holder having as many votes as the number of shares owned.

Companies are the main form of organization of big businesses.
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ITociieTexcToBbIC YIIPAKHEHUSA

|. HailinuTe B TEKCTE CAEAYIOIINE CIOBOCOUETAHUS U MEPEBEIUTE UX.

To raise money for especially large projects, unlike sole traders and partners,
to anyone prepared to pay the going price, people who started the business, at the
annual meeting, to earn a return, a legal existence distinct from, to re-invest in the
business, when the business cannot pay, which just balances buyers and sellers.

Il. OTBeThTE HA BOMPOCHI.

1.What is a company?

2.What's the difference between a partnership and a company?
3.Who owns a company?

4.Who can become a shareholder?

5.What takes place on the stock exchange?

6.Why have the largest companies got to issue additional new shares?
7.Where may shares be purchased?

8.What can a shareholder earn in return for his outlays?

9.What liability have the shareholders of a company? Is it better or worse as
compared with a sole trader and a partnership? Why?

10.Whom are companies run by?

11.What are the rights of the shareholders?

[1l.  OtBerbTe, BEepHBI JIM CIEAYIOIMIME YTBEpKAeHUA. B  oTBerax
UCIIOJIb3YHTE BBOJIHBIE (hpa3bl:

a) Itis true that ...

b) It is false that ...

c) I agree that ...

d) This is quite wrong (right) ...

1. A company is a business arrangement in which three people jointly own a
business.

2. In a company ownership is divided among shareholders.

3. The routine work of stock exchange is connected with sale and resale of ex-
Isting shares.

4. The companies never issue new additional shares.

5. Buying a share, shareholder earns a return as regular dividend payments and
as capital gains.

6. The shareholders of a company have unlimited liability.

7. Shareholders can be forced to sell their personal properties when the busi-
ness cannot pay.

8. Nobody can sack the directors of the company.

V. O3arnaseste ab3arbl TEKCTA.
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V. CdopmynupyiiTe 1elb aBTOpa M TJIABHYIO MBICIb TEKCTa, 3aKOHYUB
MIPEIOKCHMsSI, BBHIOMpass HanOoJiee TOMXOMSINNUE Ui BBIPAKCHUS Balleld MBICTU
CJIOBa.

The purpose (uens) of the author is to discuss (describe, show, define, analyze,
provide some informationon ...) ...

The main idea (rimaBuas meicib) of the text is that ...

V1. CoctaBbTe KpaTKoe pe3toMe TEKCTa, 3aKOHYUB MPEITI0KEHUS.
In the beginning of the text it is said that ...

Then it is spoken about ...

Further, the author informs the reader about ...

In conclusion, it 1s said ...

VII. BBIpaSI/ITe Ballle MHEHUE O TEKCTE U OOBSICHUTE MMOYCMY BbI TaK CHHUTACTC,
HCIIOJIB3YA CJIOBA U CIIOBOCOYCTAHUS, JTAHHBIC B CKOOKax:

I consider the text to be...,
(interesting, boring, informative, useful, of no use, a special one, providing no infor-
mation)

because...
(for students of economy; because it is too special; on the one hand ... on the other
hand; it tells nothing new; it provides some economic information; lets the readers
learn some special terms).
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