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Bomnpoce! 1151 oueHkn ¢cOpMHUPOBAHHOCTH KOMIIETEH UM

YK-4 - «Cnioco6eH npuMeHATh COBPEMEHHbIE KOMMYHHUKATUBHBIE TEXHOJIOTHUH, B TOM YHUCIIE Ha

WHOCTPaHHOM (BIX)SI3BIKE (aX), AJIs aKaJeMHUYECKOT0 U PO ECCHOHATBLHOTO B3aUMOICHCTBHS»

Komnerenuusi popmupyercst AMCUMNIMHAMM:

Jucnuninnza Cemectp

Wnoctpannsiii  s36lk B chepe mnpodeccuonanshoi | 1,2,3,4
KOMMYHUKAIN

value

Bonpoce! 1 3aganus no apucuuiuinie «MHocTpanHblii s13bIK B cepe
npodeccuoHAJIbHOH KOMMYHUKAIUN

IMonbepuTe NpaBUJIbHBII MEePEBO K CJAEAYIOIIMM CJI0BAM U BhIPAKEHUIM.
1. business proposal
a) JIeNI0BOE MPEAIOKEeHNE; b) HOBBIM OM3HEC; C) yrnpaBieHHEe OU3HECOM.

2. goal
a) MOCTaBKa TOBapa; b) 1eib; ¢) AemoBasi BCTpeya.

3. price
a) JIJI0BOE COIIAIlIeHHE; b) ICHBTH; C) IIeHA.

4. professional skills
a) npodeccuoHagbHble YMEHHUSI; b) I€I0BbIE IEPETOBOPHI; C) JOTOBOPHI.

3anoJiHUTE MPONMYCKH B NMPEIJI0KEHUAX.
5. The new document is available on the... .

a) website; b) call centre ; c) information.

6. For further questions please call up... .
a) website; b) buyers ; c) the call centre.

7. Jerry shows respect to his... at work.
a) computer; b) boss; c) information.

8. What is the name of anything that can be offered to a market to satisfy a need or want?
9. What is the basis for all marketing activities?
10. What must businesses receive timely so they can continue to operate?

11. What is the name of the process of establishing and communicating to customers the
of cost of goods and services?

12 Who develops new products?

13. What is the name of any form of communication used to inform, persuade, or remind

people about a business’s products?

14. What is the name of any direct and personal communication with customers satisfy

their needs and wants?




15. What is the name of making decisions about where to sell the product and how it gets
there?

16. What is the arranging the activities of the enterprise in such a way that they
systematically contribute to the enterprise’s goals?

17. What type of structure does an organization that consists entirely of work groups or teams
belong to?

18. Who makes all major decisions directly and monitors all activities in business?

19. How are intermediaries who carry the manufacturer’s product line in a particular country
called?

20. What is the name of the market where stock, representing ownership in a company, are
traded?

21. In what market are international currencies trade and exchange rates set?

22. For what period are short-term funds transferred (loaned or borrowed) between financial
institutions?

23. What is the process of designing, gathering, analyzing, and reporting information that
may be used to solve a specific marketing problem called?

24. What is MIS? Write full name.
25. What is On-line survey research?

26. What is is the performance of business activities designed to plan, price, promote, and
direct the flow of a company’s goods and services to consumer or users in more than one nation
for a profit?

27. Who brings international buyers and sellers together in the company's home country?
28. Who is responsible for shipping and marketing the products in the target market?

29. How are intermediaries who carry the manufacturer’s product line in a particular country
called?
30. What is any non personal paid form of communication using any form of mass media?

Knrouu: 1.a; 2. ¢; 3. by 4.a; 5. a; 6 c; 7. b; 8 Product; 9. seven functions of marketing; 10.
payments; 11 pricing; 12. producers and manufacturers; 13. promotion; 14. selling; 15.
distribution; 16. organizing; 17. team-based structure; 18. owner; 19. merchant middlemen; 20.
stock market; 21. foreign exchange market; 22. for a period of one day; 23. marketing research;
24. the marketing information system; 25. collection of data using computer networks; 26.
international marketing; 27. middlemen; 28. export merchants; 29. merchant middlemen; 30.
advertising.

MeToanKa OleHKH CPOPMUPOBAHHOCTH KOMIIETEHIIUU

Onenka chOpMHPOBAHHOCTH KOMITETeHIIMH NpoBoauTcs 1mo 100 — 6anpHOI cucTeme.



CxeMa oleHUBAHUA

[IIxana orteHuBanus

Kpurepuu onienuBanus

IToporoBblii ypoBeHb

(kak 00s13aTeIbHbBII VTS BCEX
BBIITYCKHHKOB T10 3aBEPIICHUN OCBOCHHS
OII BO) — oyenusaemcs no wkane 53-79
bannos (oyeHka «y008iemeopumenbHoy)

XapaKTepHo YaCTU4YHOC 3HaHHUC.

KonnuecTBO BepHBIX OTBETOB 3aKIIIOUaETCS B
uHTepBaie 15 — 22 TecToBBIX BOMpoca.

IToBbINIEHHBIH TPOABUHYTHIH YPOBEHb
(OTHOCHTEJILHO TOPOBOI0 YPOBHSI)

— oyenusaemcs no wkane 80-92 banna
(oyeHka «xopouioy)

XapakTepHO CHOPMHUPOBAHHOE, HO coJleprKallee
OTJIeNIbHbIE IIPOOEIBI 3HAHUE.

KonnyectBO BEpHBIX OTBETOB 3aKIIIOYAETCS B
uHTepBase 23 - 26 TECTOBBIX BOIIPOCA.

IloBLIIeHH LI MPEeBOCXOTHbII
ypPOBeHb (OTHOCHTEJIbHO TOPOBOIO
ypoBHs1) — 93-100 6annos (oyenka

«OMIAUUHOY)

XapakTepHO  MOJHOCTBIO  C(HOPMUPOBAHHOE
3HaHUE. Konnuectso BEPHBIX OTBETOB
3akiouaercss B uHTepBasie 27 - 30 TeCTOBBIX
BOIIpOCA.




